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INDEPENDENTS LIFT PRICE 


N.J. Hit for Tax Diversion 


—wen < 
Packard’s Program 
Wheeling a Willys 
Cabbages and Kings 
Pierce Lays Plans 

On to ‘Boyville’ 


-—sor~< 
By 


Chris Sinsaba ugh 


YEAR AGO this time Packard 
set up a mark to shoot at for 
the 1937 model year. The blessed 
event that made 

the six (Model 

115, if you are 

reading the cat- 


alog) a member | 
family, | 


of the 
and produced a 
remark from 


one of the com-| 


execu- 
‘Now 
really 
auto- 


pany’s 
tives, 
Packard 
is in the 
mobile busi- 
ness,” was an 
unknown quantity when the fac- 
tory set out to hit the nail on the 
head in a quota way for 1937. But 
General Manager Max Gilman 
had, in the past, proved he could 
read the leaves in a teacup and 
also do a swell job of crystal- 
gazing, so he tackled the quota- 
ing job with confidence in his 
ability to judge the buying public. 
He figured the factory could build 
and distributors and dealers sell 
106,000 units of the 15th series— 
sixes, One-Twentys and the big 
boys, the de luxers. 

* 


THAT YEAR has finished and 
this week the column is inspect- 
ing the target Packard has been 
shooting at, finding three arrows 
quivering in the bull’s-eye in the 
center was the six-cylinder arrow 
tagged 65,400. Another, the One- 
Twenty, was labeled 50,100 and 
the third, the deluxe, 7100. As 
scorekeeper, I added these totals 
for a count of 122,600. And thumb- 
ing the record book for 1936, I 
took that year’s total of 61,027 for 
the 14th series and found Gilman 
was 100 per cent higher in net 
volume on the 15th series. 

* oo a 

THE STORY BACK of the 
news is that Packard has justi- 
fied its action in plunging boldly 
into the lower price brackets and 
going mass_ production. The 
launching of the One-Twenty on 


M. M. Gilman 


oe * 


the 1936 market was a trial flight | 
in a way, but the returns were | 
most satisfactory. It proved one | 
of the best-sellers in its division, | 
55,042 being disposed of. Followed | 


a team entry for 1937, the six in 
a lower bracket, and each proved 
a complement to the other. Gil- 
man’s books show that despite 


the difference in price there was | 
only 10 per cent difference be- | 
~| poration by the issuance to the| 


tween the two models in sales- 
65,400 for the small job and 50,100 
for the One-Twenty. In other 


(Continued on Page 21, Col. 1) 
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State Draws First 
Penalty; U.S. Aid 
‘Trimmed $250,000 


TRENTON, N. J.—E. 





| way commissioner, revealed 


|here Tuesday that New 


Jersey has been penalized a 

| quarter of its 1937 fiscal appor- 
|tionment of federal road funds by 
|M. L. Wilson, acting secretary of 
agriculture, for diverting some of 
its own motor vehicle revenues to 
uses unrelated to highways. The 
penalty amounts to $250,000. 

The state is the first to be pe- 
|nalized in its share “of federal 
road funds under the terms of 
the Hayden-Cartwright amend- 
ment to the federal highway act, 
which provides that states divert- 
ing revenues may be forced to 
accept a reduction up to one- 
third of the amount they would 
otherwise receive under the ap- 
portionment. 

The current penalty is not the 
full one-third reduction that could 
legally be imposed. New Jersey’s 
grant will be reduced from $1,- 
676,718 to $1,426,718. 

Sterner was advised of the re- 
duction by Thomas H. MacDon- 
ald, chief of the bureau of public 
roads at Washington. MacDon- 
|ald’s letter said, in part: 

“In our previous correspondence 
concerning the reduction’ that 
would be made against the state 
because of its diversion of the 
|highway funds to other than 
highway purposes, 
|that such reduction would be in 
|the amount of one-third of the 
apportionment for the 1937 fiscal 
}year. In view of the fact, how- 
|}ever, that New Jersey is the first 
(Continued on Page 2, Col.1) 


‘Reorganizing Plan 


Of Pierce Given 


‘To Stockholders 


| 
| 
|| 


| 
| 
| 


Donald Sterner, state high- | 


it was stated | 
| present 


| 
| 


| will engage in an intensive sell- 
| ing 


BUFFALO, N. Y. — Details of | 
|the proposed plan of reorganiza- | 


|tion of Pierce-Arrow Motor Corp. 


| to enable it to enter the medium | 


| priced field and to raise approxi- 


|mately $10,700,000 of new capital, 
| were revealed in a letter sent to 


meeting of stockholders will 
held Sept. 2 to approve the plan. 


“of national importance 
invited to become the 
new cor- 


a man 
will be 
executive head of the 
poration.” 


stockholders Thursday. A special | 
be | 


The announcement states that | 


Under the plan, a new corpora- | 


of the assets of the present cor- 


tion will be formed to acquire all | 


latter of stock in the new corpo- | 


ration on the basis of one share 
(Continued on Page 22, Col. 5) 





hy Huntington (W. Va.) 


dealer. 


As it stands now, the dealer’s rents are higher, heavier de- 
mands 2re being made. upon hig by his labor, through ©.3.0. 
and others, taxing bodies are burning the midnight oil trying 
to find some new form of tax, and in most cases saddle the 
greatest part of the burden on the automobile dealer, and the 
automobile dealer (unlike other merchants) cannot increase his 
mark-up to take care of these additional taxes and costs, and 
they therefore come directly from his profits which are already 
entirely inadequate for safety, as shown by the financial state- 
ments of most dealers at this time. 


Huntington Automobile 


ae 
Chrysler Dealers 


Will Stage Used 


Car Sales Week | 


DETROIT. — With a view to 
acquainting the public with the 
used car values to be found 
dealer stocks, Chrysler 
will hold a “Chrysler Dealers’ 
National Used Car Sale Week” 
from Aug. 30 to Sept. 4. During 
this period all Chrysler dealers 
campaign, aided by the 
factory. 

“The splendid new car business 
that our dealers are enjoying 


(Continued on Page 19, Col. 1) 


The Top Ten 
PASSENGER CARS 


First Ten in Registrations 
as Reported in ADN Today. 
1937 —— 1936 
Pos. Make Pos. 
1—511,568 Ford 435,263— 2 
2—429,876 Chev. 553,128— 1 
8—274,583 Plym. 272,403— : 
4—150,285 Ddge. 136,347— 
5—121,209 Pont. 95,959— 
6—111,274 Olds. 112,737— 
7—108,596 Buick 85,295— 
8— 59,542 Pack. 29,840—11 
9— 54,953 Hud.* 57,368— 8 
10— 49,797 Chrys. 31,915—10 


* Includes Terraplane. 


Total All Makes 
2,076,036 1,935,889 


See Total Registrations to Date, 1937- 
1936, page 20, this issue. 


| 
| 








in | 


W. Va. Dealers Ask Manufacturers’ 
Consideration in Setting °38 Prices 


The following letter has been sent to all automobile manufacturers 
Automobile Dealers’ 


Just before the final clean-up of 1937 models and the arrival 
of the new 1938 models, we are taking the liberty of writing you 
on behalf of our membership, representing the most important 
automobile manufacturers, about a matter of vital importance 
to the dealer, and therefore vitally important to you. 


Due to the increased cost of operating an automobile agency, 
we believe that the factories should in arriving at the price of 
their new 1938 cars consider carefully the dealers’ present posi- 
tion, his rising costs which are not recoverable, and so set your 
PRICE on the car that you can allow additional discount to the 


Dealers 
that the manufacturers of automobiles represented by this as- 
sociation give this matter careful and favorable consideration. 





Issn.: 





Assn. respectfully requests 





Tire Guarantees 
Are Modified By 
Mail Order Firms | 


CHICAGO.—Reference to “road 
hazards” in tire guarantees has 
been omitted from the fall cata- 
logs issued by Sears, Roebuck & 
Co. and Montgomery, Ward & Co. 
The action is considered as im- 
proving the competitive situation 
in the retail tire market. 

Guarantees against “road haz- 
ards,” introduced by Standard Oil 
outlets several years ago, were 
dropped last winter by major rub- 
ber companies after losses said to 
have aggregated about $10,000,- 
000 a year on such a broad guar- 
antee. 

While abandoning the road haz- 

(Continued on Page 18, Col. 5) 





Pyramiding ai 
| On Cars Upheld in Mich. 


calculating the 


LANSING.—Dealing a blow to 


|Michigan automobile dealers, At-| 


| torney 


yeneral Raymond : 
week ruled that the 
cent general sales 


Starr this 
state’s 3 per 


|tax must be collected on the full | 


| 


| 
} 


sale price of each car sold, in-| 
cluding the allowance made for 
trade-in of used cars. 

The ruling rescinds a_ state 
board of tax administration de- 
cision, obtained July 1 by the| 
Michigan Automotive Trade Assn., | 
which permitted a deduction of | 


| in 
||| Chrysler group is still non-com- 


|} and 
| fective a week from this coming 


| to 


oh Twice-a-Week 
ay and Saturday 


ws 


$6.00 Per Year, 10c Per Copy 


Hudson, Packard 
Nash Follow Lead 
Of Ford and GM 


Contra-Seasonal Advances 
Seen Boon to Dealer 


Body; Labor Quiet 
DETROIT.—Following the 
lead of General Motors and 
Ford, three independent car 
manufacturers this week in- 
creased prices which put 
practically the entire industry, 


with the exception of Chrysler, 
the higher brackets. The 


mittal on what its policy will be 
in relation to prices. 


The three companies boosting 


| this week were Packard, Hudson 
|}and Nash. 


Packard prices were iifted $65 
to $200 effective Monday, Aug. 16. 
Hudson liffed the Terraplane $35 
the Hudson models $45, ef- 


Monday, Aug. 23. Nash increases, 
which became effective Saturday, 
Aug. 14, are $35 on the Nash-La- 
Fayette line; $65 on the Nash 
Ambassador Six and $85 on the 
Nash Ambassador Eight. 

In addition to Chrysler units, 
the companies still to be heard 
from include Willys-Overland, 
Studebaker, and Auburn-Cord. 

Market analysts feel that the 
price increase at this time will 
have no retarding effect on new 
ear sales and that dealers will 
stand to gain most at present 
from the increase just before 
cleanup time. Dealer stocks are 
normal! or slightly below normal, 
so that no difficulty in moving 
current models is anticipated. 

The move is considered well 
timed in that it will give factory 
officials first hand reactions of 
the public to higher prices, which 
should prove of value in placing 
tags on next year’s crop of cars. 
It also has a_ tendency to 
strengthen used car values and 
stimulates used-car buying, which 
will make it possible for dealers 
liquidate used cars now on 
hand with far fewer concessions 
to the buyer. 

Increase in car prices had been 
anticipated both by the industry 

(Continued on Page 2, Col. 1) 


Sales Tax. 


trade-ins before 
sales tax. 
Assuring its members that the 
fight against the discriminatory 
law will be continued, the MATA 
declared in a bulletin this week 
that it had definite assurance 
from Managing Director Draper 
Allen, of the sales tax adminis- 
tration, that no demand will be 
made for the uncollected tax on 
trade-ins made during the period 
(Continued on Page 16, Col. 4) 
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Hudson, Packard, Nash Raise 1937 Car Prices 


Boosts Seen as 


Labor Situation is Quiet 


(Continued from Page 1) 


and its customers for the past 
several months. Rising costs, due 
to higher wage rates in the au- 
tomotive and supplying industry 
as well as higher fixed and oper- 
ating costs of dealers, dictated 
that past levels could not be car- 
ried into the 1938 model season. 

The decision to affect that 





Space Drawings 
For Chicago Show 
Set for Aug. 19 


CHICAGO—Directors of the 
Chicago Automobile Trade Assn. 
this week set next Thursday, 
Aug. 19, as the date of passenger 
car drawings for the 38th annual 
Chicago automobile show. 

The scene of the ceremony will 
be the Saddle and Sirloin club 
and is to be preceded by a lunch- 
eon attended by _ distributors, 
district officials from the fac- 
tories, and heads of dealer or- 
ganizations for the various makes 
of cars to be exhibited at the 
show Nov. 6-13 in the Inter- 
national Amphitheatre. 

H. T. Hollingshead, president of 
the sponsoring organization, an- 
nounced that passenger cars will 
occupy the entire second floor of 
the amphitheatre, with numerous 
convenient approaches from the 
central arena and all other parts 
of the building. 

Those in attendance will have 
the show plans outlined by A. C. 
Faeh, association and show man- 
ager. He will be equipped with a 
working model of the exposition, 


Dealer Aid; 


|change at this time, however, 
provides a good yardstick of| 
| buyer sentiment, which would not 
have provided such a clear-cut 
picture had the revisions been} 
made with the advent of the new} 
cars. 

The increases ranging from $35 
up to as much as $200 give a/| 
pretty good idea of how sharply 
costs have risen during the first 
half of the current year. 

Meanwhile, the labor situation 
in Detroit remains quiet with 
Homer Martin, president of the 
United Automobile Workers, con- 
firming the prediction in ADN 
Wednesday that no serious moves 
can be expected until the close of 
the UAW convention in Milwau- 
kee, which opens Aug. 23. 

Distribution of union literature 
at the Ford Rouge plant Wednes- 
day was carried out peacefully, | 
with workers themselves in many | 
cases refusing to accept the prof- 
fered panacea and many others 
discarding it after a cursory 
glance at headlines on the hand- 
outs. 

General Motors’ private agree- | 
ment with Gov. Murphy, not to 
take any steps which might be 
construed as detrimental to the 
UAW without first consulting the 
governor, expired this week. This 
agreement was made in a sup-| 
plementary letter to the governor 
at the time the corporation signed | 
its agreement with John L. Lewis 
on Feb. 11, this year. 

The expiration of this agree- 
ment with the governor led to the | 
report that the GM contract with 
UAW had expired. The operating 





and will describe the feats of 
showmanship worked out to} 
fascinate the public. 


Diversion Costs 


N. J. 25% of Its | 


(Continued from Page 1) 


state actually to have a reduction | 
made in its federal aid appor- 
tionment as provided in section 
12 of the Hayden-Cartwright act, | 
it was finally concluded to reduce | 
the state’s apportionment by an)} 
even quarter of a million dollars 
rather than one-third of the total 
apportionment for the fiscal year 
involved. I wish to advise, how- | 
ever, that in case there should be} 
further diversions of the highway 
funds in New Jersey which would 
make it necessary to again reduce | 
its apportionment of federal aid 
road funds for some fiscal year, | 
such future reduction will be for 
a full third of the apportion-| 


| 


ment.” | 


AMONG THOSE ATTENDING the banquet at which the first 
class of Chevrolet’s new school of modern merchandising and manage- 


ment were graduated, were left to 


of the school; Lyman F. Stangel, of Oklahoma City, one of the grad- 


uates; and W. E. Holler, Chevrolet 


| notice. It was the GM agreement | 
| with 


contract between UAW and GM} 
has no definite date of expiration | 
but can be terminated or changed | 
by either side upon 60 days’ 





the governor which led 
union leaders to announce that 
sole bargaining with General | 
Motors had been achieved at the | 
time the agreements were made. | 


Negotiations are now being car- 
ried on between GM officials and 


| a delegation from the union with 


the aim of making changes in the | 
main contract. It is felt, however, 
that no changes will be made be- | 
fore the UAW convention closes. | 


The situation at Chrysler re-| 


THE FIRST CONTINGENT of new Hupmobile dealers to visit Detroit this year arrived Thursday 
at the Detroit City Airport for a trip through the Hupp plant and a glimpse of the 1938 models. The 
flight was sponsored by Sam Davis, Chicago Hupp distributor, who chartered an American Airlines plane. 


Wis. Dealers Agree 


To Junk ‘Junkers’ 


GREEN BAY, Wis.—Mem- 
bers of the newly formed 
Brown County Automotive 
Dealers’ Assn. have agreed 
to junk all used car models 
from 1928 and older, and 
also some 1929 models, ac- 
cording to D. C. Martin, 
manager of the group. 

The members have also 
agreed to have all of their 
used cars safety tested by a 
committee of the associa- 
tion consisting of its three ||| 
officers, Cliff Wall, presi- | 
dent; Rhode Stathas, vice- 
president, and Elmer Stone, 
secretary-treasurer. 








irst 


Meeting 
Of Pa. Board | 
Is Postponed 


HARRISBURG, Pa. (UTPS).— 
The first meeting of the new mo- 
tor vehicle dealers’ commission, 
scheduled for Wednesday here, 
has been indefinitely postponed. 


mains quiet, following the adjust-| According to Claude Klugh, gen- 


ment of the difficulties which} 
forced the closing of the Plym-| 
outh plant last week for three| 
days. | 

Every effort is being made by| 
manufacturers to 
change shutdowns to the 
possible number of days. Most | 
plants hope to complete their| 
changes this year in from two to} 


least | 


three weeks, while similar changes | 
in the past have extended from a 
month to six weeks. 


right: T. O. McLaughlin, director 





general sales manager. 


| which became 


| from enforcing the new 


eral manager of the Pennsylvania 
Automotive Assn., it is unlikely 
that the new commission will 
meet until after the courts have 
taken a stand on preliminary in- 


hold model/junctions granted several dealers | 


in Philadelphia. 


The new commission, 
under the new state licensing law, 
effective July 1, 
is given far-reaching powers in 
controlling the sale of automo-| 
biles in the state. 


An injunction was granted a| 
group of Philadelphia dealers re- | 
cently, enjoining the commission 
law on 
the grounds that control of used 


created | 


a} 


ij}i}new dealers 


16 New Hupmobile Dealers 


Make Air Trip to Factory 


DETROIT.—The first group of 
Hupmobile dealers appointed un- 
der the company’s new dealer 
franchise visited the Detroit plant 
Thursday, arriving from Chicago 
via an American Airlines plane. 


Headed by S. L. Davis, veteran 


| Chicago distributor and president 
\}}of Hupmobile Illinois Corp., the 


group of 21 visitors included 16 
in Illinois, Indiana 
and Iowa. 


The visitors were met at the 
Detroit City airport by factory 
officials, and following a luncheon 
at the factory and inspection of 
the new models, were taken on a 
tour of the plant by Tom Brad- 
ley, president, and W. A. Mac- 
Donald, vice-president and direc- 
tor of sales. They returned home 
Thursday night driving new 1937 
Hupmobiles. 

The dealers are Otto Sehmann, 
Sehmann Motor Sales Co., Daven- 
port, Iowa; Joe 
Thompson Motor Sales, Chicago; 
Howard Fuston, Three Motors, 
Inc., Oak Park, IIl.; H. W. Hecht, 
Hecht Motor Sales, Elgin, IIl.; 
Morrie Reichelt, Winnetka Auto 
Sales, Winnetka, Ill; George 
Schaeffer, Schaeffer Motor Sales, 
Dubuque, Ia.; J. Fulrath, Fulrath 
Motor Sales, Chicago, Ill.; Bert 
Hill, Evanston, Ill.; H. Rosen- 
stein, Peoples Auto Sales, Chi- 
cago, Ill.; F. W. Lute, F. W. Lute 
Automobiles, Hammond, Ind.; 
George Snyder, Gary, Ind.; Jesse 
Garkey, Garkey Motor Sales, 
Rockford, Ill.; George A. Schmidt, 
Schmidt Auto Rebuilding Co., 
Tll.; Fred 


Motor Sales, Aurora, 


| Rodighier, Rodighier Motor Sales, | 1936. 


car allowance values within the | }#* 


state would turn buyers to dealers | 
in other states where such limi- 
tations are not in effect. 


Car Fatalities Maintain 
Steady Level in July 
WASHINGTON, — 
fatalities in 85 major cities during | 
the four-week period ending July | 
31, 1937, totaled 606, according to | 
statistics made public this week 
by the bureau of the census. 


previous four-week period and| 
also that for the four-week period 
ending Aug. 1, 1936. 


Automobile | 


Joliet, Ill.; Sid Noble, West Road 
Motor Sales, Lombard, IIl. 

Davis, who chartered the spe- 
cial plane, is an enthusiastic flyer. 
The group, he said, included the 
364th “fledgling” taken up by him. 


Michigan to Bar 
Autumn Sales of 


°38 License Tags 


LANSING.—Sales of 1938 auto- 
|mobile license plates in Michigan 
| will not be started before Jan. 1, 
it has been announced by Leon 
| D, Case, secretary of state. 

The policy of advancing the 
| sale of license plates to the early 
autumn would be abandoned, 
Case said, because the practice 
“amounted to the granting of a 





Thompson, | 


|16-months’ license to motorists 
| for a 12-months’ fee.” 

In 1936, plates for the 1937 
season were placed on sale in late 
October, as a spur to automobile 
sales. This date coincided with the 

|} introduction of new models and 
resulted in heavy sales. 

Case emphasized that he ex- 
pected pressure would be applied 
by manufacturers to “induce him 
to change his mind.” 

| Case at the same time reported 
|}a record volume of revenue from 
|sale of 1937 plates. His report 
| said that the 1937 weight tax col- 
|lections totaled approximately 
| $700,000 more than the 1936 to- 
tal. Gross yield of sales of plates 


land half-year stickers _—ihas 


| Chicago, Ill.; Harold B. Sisk, Sisk | amounted to $18,451,465, as com- 


| pared with totals of $17,759,230 in 


SPEAK AT DISTRICT CONVENTIONS. These men are carrying 
: ; : the USL merchandising and advertising program to USL jobbers and 
This figure is essentially the | ¢heir salesmen at district sales conventions being held this month in 
same as that reported for the Chicago, Minneapolis, Omaha, Atlanta, New York and Niagara Falls, 


N. Y. Left to right: W. E. Blank, 


USL sales manager; R. T. Pierson, 


USL vice-president, and E. D. Giauque, vice-president of Baldwin & 
Strachan, Inc., USL advertising counsel. 





Independent Group 
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First-Half Sales Analysis Shows Effects of Strike 


Gains, 


As ‘Big Three’ Shows Loss 


By E. M. LUBECK 


DETROIT.—The six-month pas- 
senger car registration figures 
show a total of 1,996,356 as com- 
pared with 1,853,017 for the same 
period of 1936, a gain of 143,339 
units or 8 per cent. 


While these figures are encour- 
aging and indicate that the auto- 
mobile business is again leading 
the nation in volume, the various 
setbacks through production in- 
terferences have had their effect 
in holding down registrations 
which might have given the in- 
dustry its greatest first half-year 
figures. 

The June totals for the ma- 
jority of the manufacturers 
were a trifle under what had been 
anticipated. The figures 360,236 
compared with 369,422 a year ago, 
giving this June a loss of 9,186 
cars. 

Set Off by Gains 

In analyzing the June figures, it 
will be seen that Dodge and 
Plymouth had losses, an after- 
effect of Chrysler labor troubles; 
Chevrolet totaled only 70,353 as 
against 102,949 last year; the 
Hudson group, which also ran 
into production snags, had 9,894 
as against 10,789 a year ago. 


These losses, while contributing 
to the loss of the month, were set 
off somewhat by Chrysler and De 
Soto showing a gain; Ford in- 
creasing its last year’s figures by 
5,716; Buick gaining about 5,000; | 
LaSalle and Cadillac more than 
doubling; Pontiac gaining while 
Oldsmobile lost a little. 

The gains of some of the inde- 
pendent manufacturers—such as 
Nash with 18,825 ahead of last 
year, Packard with 28,669, Stude- 
baker 5,465, and Willys with| 
22,694—-had much to do with keep- 
ing up the registration pace. The 
total gains of these four makes} 
is 85,653 and partly overcomes | 
some of the loss shown by the) 
other and larger companies. Their 
total for the six months is 168,805. 


The figures for Ford, Chevrolet | 





and Plymouth, the three large| 
producers for the first six months, | 
have been charted by ADN and} 
represent an interesting picture. 
Ford jumped out in the lead in 
January and, because of no seri- 
ous production interferences, has 
maintained the lead ever since, 
reaching a high point in April 
with 98,502 registrations. 


Ford Is Steady 


Ford ended the first six months | 
with a total of 492,404, a general | 
average for the six months of | 
better than 82,000 cars per month. 
The slight drop in February is 
difficult to explain, but was pos- | 
sibly a springboard for the big} 
jump in March and a similar sky- 
rocket figure in April, contribut- 
ing to make April the big peak} 
month of the first half. 

Chevrolet got off to a fair start | 
in January but hit the lowest fig- | 
ure in years in February when 
labor agitation was under way.| 
Its jump to 77,440 in March was 
the biggest jump in any month, 
representing a gain of 47,794 cars. | 
Further production problems in| 


Stiltmobile Announced; 


Designed for Mud, Snow 


ALMENA, Wis.—The Eskimo- | 
bile Co. here has announced pro- | 
duction of the Stiltmobile, an| 
automobile designed for heavy 
mud and light snow on rural| 
roads. Equipped with a special | 
U. S. mail body, large rear fend-| 
ers and high stilt wheels, it is 
said that the automobile will | 
operate from 20 to 30 miles on a| 
gallon of gasoline. 

By removing the rear fenders 
and stilt wheels, the machine can 
be converted into an Eskimobile 
for deeper snow. 


May and June dropped Chevrolet 
to 70,353 in June. 

Chevrolet’s total for six months 
is 411,890, or 116,333 less cars than 
in the six months of 1936. Chevro- 
let dealers lost well over one-half 
billion dollars in sales on the cars 
alone, a figure which, when added 
to what the factory workers lost, 
is a problem in economics of seri- 
ous consideration. 

Plymouth started off in Janu- 
ary with a good round production 
which it carried along. until 
March, when registrations jumped 
to 50,575, but again labor inter- 
vened with factory deliveries and 
dropped April registrations to 
32,260. Plymouth’s ability to come 
back is seen in its May and June 
figures, which were close to 50,000 
for each month. Plymouth’s total 
for the six months is 263,548 as 
against 1936 with 260,010. 

The chart herewith shows how 
the “Big Three” fared with and 
without labor difficulties and 
graphically tells the story of the 
troubles in the industry for the 
first six months. 


Dodge went through some pro-| 


duction losses, but is considerably 
ahead of last year. In the General 
Motors group, Buick and Pontiac 
have stepped up their sales while 
the entire group is 60,691 cars 
behind. Last year at the half-way 
mark GM had 823,169 units to its 
credit. This year it shows 762,478. 


Packard and Nash are way 
ahead of last year and Stude- 


baker and Willys have improved | 


their positions materially. 


The June figures for the truck 
industry, when added as a part 
of the total for six months, show 
342,084 commercial cars. regis- 
tered or 21,605 ahead of last year 
even though Chevrolet was down 
for the month of June to the tune 
of 14,299 units, 
beating out Chevrolet for June by 


681 jobs, is 18,558 cars ahead of | 
last year. Dodge is considerably | 


behind last year’s figures, while 
International Harvester 
ahead. General Motors Truck ap- 
pears to be on the upgrade, hav- 


ing registreed 23,569 units so far | 
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Chevrolet 
29,646 


| SIX MONTHS TOTALS: 1957 Ford : 492,404 


Chevrolet: 
Plymouth: 


HOW THE “Big Three” fared 
Car Registrations of 1937, 


while Ford, by} 


is 3,752) 


411,890 
263,548 


3 
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Independent Union 


Given Wis. Listing 

CLINTONVILLE, Wis. — 
The Four-Wheel Drive Em- 
ployes’ Assn., first inde- 
pendent union in the state 
to obtain recognition under 
the state labor act, has 
been granted listing by the 
state labor board as a 
legitimate collective bar- 
gaining agency. 

The employes’ group, with 
membership of more than 
600 in the Four-Wheel Drive 
Co. plant, has a closed shop 
agreement. 











as against 11,335 last year, 
almost 100 per cent gain. 
Allowing for the increase of the 
other truck makers, the truck 
end of the industry shows again 
a tendency to crowd the 600,000- 


an 


states, which shows which way 
the wind is blowing, 
further gains in sight in the com- 





| year, the industry is well on its 
way towards. the 
mark. So far New York leads in 


mark for the year. With big reg-| 
istration gains in the farm field| 


and with | 


Instituted 


FLINT.—A new approach to the 
problem of trained salesmanship 


a series of new retail sales train- 
ing schools recently instituted on 
a nation-wide scale. 


Chevrolet’s newest move along 
this line is in keeping with its 
policy of quality selling under the 
direction of W. E. Holler, who be- 
came Chevrolet’s general sales 
manager nearly four years ago. 
Last spring Holler introduced a 
new technique in the used car 
sales field with the organization 
of a used ear sales department 
paralleling his new car sales de- 
partment throughout the entire 
Chevrolet national organization. 


He appointed two new assistant 
general sales managers to handle 
used cars exclusively, and gave 
them regional and zone staffs set 
up side by side with the new car 
staffs. 





mercial states which will handle | 
the farm products later on in the} 


anticipated | Brents 


been instituted under the super- 
vision of G. E. Holm, Chevrolet 
retail selling manager, who has 
drafted Earl Hayes 


| registrations with California, Tex- | Chevrolet regions in the country. 


as, Pennsylvania, Ohio, 
Missouri and Michigan all over 
the 10,000 mark for the first six 
months. 


nh 


°o 


Plymouth 
50,575 


1936 Ford: 
Chevrolet: 528,243 
Plymouth : 260,010 

in the First Six Months Passenger 


Tllinois, | 


Three such schools already have 
been set up in the southwestern, 


| the middle western and the south- 


eastern regions, with Hayes and 
|Brents conducting classes in the 
|regional centers and assistant 
zone managers holding classes in 
|the various zone points. 

At each regional center, the re- 
gional managers and assistant re- 
| gional managers in charge of used 
car sales learn the technique of 
|conducting the schools. Assistant 
|zone managers then return to 
|their headquarters and conduct 
|schools for the newly employed 
used car salesmen. Each school 


Nash Exports 
Rise 277% in 
July Over °36 


KENOSHA, Wis.—Export ship- 
ments of Nash automobiles dur- 
ing July were 277 per cent ahead 
of those of the same month in 
1936, according to H. M. Salisbury, 
export sales manager of Nash 
Motors. 

| During the first seven months| 
of the calendar year, Nash shipped | 
| 63.2 per cent more automobiles to} 
foreign countries than in the| 
same period in 1936, he said. 

“Foreign shipments for the first | 

| seven months were 5.5 per cent} 
greater than the total shipments | 
of the entire 12 months of 1936,” | 
Salisbury declared. “This gain} 
was recorded in spite of the fact | 
that unsettled conditions abroad 
have worked against normal sell- 
ing activity in many good foreign 
markets for American automo- 
biles.” 


has been effected by Chevrolet in | 


To supplement this organization | 
the new training schools have | 


and T. E.| 
of his staff, to conduct | 
| the schools in each of the nine 


WITH EMPLOYES HOLDING fort at home, these dealers and dealers’ executives of the Boston re- 
gion of the Dodge organization knocked off for a sightseeing and educational trip to Dodge’s main plant 
in Detroit. The men, officially entertained by a banquet and luncheon, represent cities in Massachusetts, 
Connecticut, New Hampshire, Maine and Rhode Island. 


| Nation. Wide Sales Schaols 


by Chevrolet 


lasts a full week, after which the 
new men receive training under 
dealers and dealers’ sales man- 
agers. It is expected that approxi- 
| mately 250 new men will have 
received this specialized training 
within the next month or two. 


Chevrolet’s new training schools 
have been hailed as being among 
the first organized efforts to stan- 
dardize selling technique on such 
a high plane nationally. Hereto- 
fore, the training of automobile 
salesmen has been largely a mat- 
ter of hit-or-miss, depending on 
whether the individual dealers 
| had the good fortune to find men 
| with a natural facility for selling 
automobiles. Under the new sys- 
tem Chevrolet is assured of hav- 
ing men who are well versed in 
| the fundamentals of selling and 
whose efforts will therefore be 
directed along channels which 
will be the most productive. 


4,000 Buyers Visit 
Accessory Trade 


Show in Chicago 





| CHICAGO. — Approximately 
| 4,000 buyers looked over the new- 
|}est wares of 187 exhibitors at the 
| Automotive Accessories Assn. 
|trade show in the Stevens hotel. 


| The displays were located for 
|the first time in the exhibition 
| hall of the hotel. In the past they 
had been set up in rooms. The 
|change won the enthusiastic ap- 
| proval of the participating manu- 
facturers, who stated that in ad- 
| dition to being a physical im- 
provement the current show has 
produced more orders than any 
preceding event. 

| For the most part, the buyers 
|flocked here from the middle 
|west, although companies from 
|coast to coast were represented. 


Automotive chain store buyers 
were in the majority among those 

|in attendance, with jobbers and 
| mail order houses accounting for 
most of the others. 
R. G. Ames, executive secre- 
tary of the Automotive Acces- 
sories Assn., and manager of the 
show, stated that a checkup 
among exhibitors found them 
'elated over the present arrange- 
ment. Sales of winter items par- 
ticularly were reported running 
| better than 100 per cent ahead of 
the last show. An estimate of 
$5,000,000 was placed as the vol- 
ume of business closed. 


Stenger Appointed 


CHICAGO.—Richard J. Stenger, 
formerly wholesale manager of 
Auburn and Cord in this territory, 
has just been named in the same 
capacity by S. L. Davis, president of 
the Hupmobile Illinois Co., distribu- 
tor in the Chicago area. In joining 
Hupmobile, Stenger returns to an 
organization with which he previ- 
ously was associated as division 
manager, 





4 


Founded 1925 


Automotive Daily News 


The National Newspaper of America’s Greatest Industry 


Published every Wednesday and Saturday at 
DETROIT, U. S. A. 
Cable Address — AUDANE, Detroit 


Fifth Floor, New Center Building. Telephone Trinity 2-3500 
New York—545 Fifth Ave. Washington—Chandler Bidg. Chicago—307 N. Mich 
Murray Hill—6-0104 National 4303 aa Franklin 2508". — 


Chris Sinsabaugh, Editor George M. Slocum, Publisher 
®. B. Crighton, Bueness 


Manager; Wm. C. Callahan, Managing Editor; Bernard J. 
Wemhoff, Associate Editor; Jack Weed, Editor Trailer Trade Section: Edward ’ 
Kruspak, Eastern Advertising reget Willard Cotton, Western Ad- 
vertising Manager; Colin M. Selph, Special Representative. 


RESIDENT CORRESPONDENTS 
WALL STREET—C. J. Alexander SAN FRANCISCO—Leon J. Pinkson and 
eran, eee Adams Al Waddell 
, GA.—J. H. Reed KANSAS CITY, MO.—H. H. 
MINNEAPOLIS—George Smedal LOS ANGELES—Larry Barnard — 
AKRON, O.—A. L. James DALLAS, TEX.—J. A. Webb 
WASHINGTON, D. C.—William Ullman SEATTLE, WASH.—D. M. Trepp 


Subscription: ONE YEAR $6, TWO YEARS $10, for United States and Canada, 

also Mexico, Cuba and Panama. To other countries, one year $9.00. Single 

copies 10c. Advertising Rates: See Standard Rate and Data, or write for rate card. 
No Free List 


Entered as second-class matter Post Office, Detroit, under Act of March 3, 1879 
Copyright 1937, Slocum Publishing Co. Printed in USA. r ‘ 


One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value-——(ADN 6-10-1933) 


SATURDAY, AUGUST 14, 1937 


Michigan’s Myopia 

For downright shortsightedness Michigan’s officialdom 

this week set a new high, or something. Early in the 
week came the announcement that 1938 license plates 
would not be placed on sale until Jan. 1 and under the law 
use of 1937 plates cannot be extended beyond Mar. 1. 
This latter provision we heartily approve but cracking 
down on the former practice of placing the next year’s 
plates on sale early in the fall has a tendency to defeat the 
effort motor manufacturers are making to stimulate car 
buying during fall months. 

In 1935 the first fall show was held and as a result 
November and December that year set new all-time high 
records. -The shifting of show dates met with public ap- 
proval since the motor car has developed into a year 
around vehicle and increased fall buying did much to 
spread and stabilize production and employment in auto- 
motive plants throughout 1936. The same show policy 
was adhered to last fall and the effects are apparent in 
this year’s operations to date. That Michigan, which 
stands to gain most by this improvement in work stabili- 
zation, should take the short sighted position of refusing 
to place next year’s plates on sale before Jan. 1 is almost 
beyond comprehension. 

Apparently no error was made, however, since later in 
the week officialdom ruled that its recent order making 
the state sales tax of 3 per cent applicable only the cash 
involved in a new or used car sale is rescinded and the 
old practice of collecting sales tax on the entire sales price 
of the car is reinstated. Under this system the tax is 
pyramided in each transaction until the legal collectable 
rate of 3 per cent actually becomes 6 or 7 per cent, de- 
pending upon how many transactions are involved in 
cleaning up the original new car sale. These two decisions 
coming in one week certainly reveal little willingness on 
the part of Michigan officialdom to co-operate with the 
industry upon which a large share of the citizenry of the 
state depend for a livelihood. This can be charged only to 
one of two ailments—myopia or madness. 


Prices and Profits 


PRICE increases on 1937 cars ranging from $15 up, 

which have been effected by the majority of companies 
during the past week or so, provide dealers with an oppor- 
tunity to come through the cleanup period with flying 
colors. Only those dealers, who read into the increased 
prices an opportunity to make greater allowances for used 
cars, will fail to benefit from this move. 

New car stocks at present are low and in some cases a 
real shortage exists. The upping of new car prices has‘a 
tendency to strengthen used car values so that sharp cuts 
in used car prices to reduce inventories should be unneces- 
sary. The folly of passing the new car price increase 
along to the customer in the form of higher allowance for 
a used car lies in the fact that no dealer’s new car stock 
is so far out of balance that such a sacrifice would be 
justified. In addition, the dealer who does this merely 
adds to his future difficulty in disposing of the used car 
taken in at the higher allowance. 

Lifting car prices just at the season of the year when 
the public has come to look for concessions, at first flush 
would seem a bold move. Analysis of its probable effect 
would make it appear to be very advantageous to dealers 
— if the dealer is willing to take advantage of it. 





"—a word in 


j ise 


By GEORGE M. SLOCUM 


OUR In Paris attending the 
MODERN Third World Advertis- 
BABEL ing Congress in July 
I had impressed on 
my consciousness as never before 
the age-old barrier of language 
between the different nationali- 
ties. Most of us consider it pun- 
ishment enough to sit through 
the long-winded speeches at any 
convention here at home. Con- 
sider then a meeting that ran a 
full week in which every word 
spoken had to be translated into 
three languages! Yes, it was just 
that! The chairman would arise 
to introduce the speaker, and, of 
course, would have to follow the 
long-established precedent of 
gilding the blushing lily and per- 
haps interpolating a story or two. 
The chairman would then sit 
down while the two interpreters 
would translate the remarks into 
whichever of the three languages, 
English, French and German, he 
had not used. The speaker would 
then get under way, perhaps read- 
ing from prepared manuscript 
and when he had finally finished, 
the interpreters would attempt to 
repeat the full speech, usually 
from memory, into the two other 
languages. 
BS ok 
NOW THE WHOLE situation 
would be ludicrous if it were not 
so serious. I came away from 
these meetings fully convinced 
that here perhaps lies the very 
root of the world’s continual mis- 
understanding and unrest which 
always has led to war. I know 
that this is no new or original 
discovery on my part. This sub- 
ject of the barrier of languages 
has probably had enough written 
about it to fill a library, but 
frankly I would feel that I had 
been remiss in my opportunity in 
this column, which is read by at 
least a few of my friends, if I 
did not impress you with my own 
reactions. Here were men from 
some 40 nations and I presume 
they spoke almost that many 
tongues. They are all engaged in 
the same profession, have the 
same common aims and ambitions 
and so far as I could see were 
not one whit different from a 
similar group of an all-American 
convention. But always there 
was hovering over every meeting 
that assembled, the handicap of 
making each other understand. 
* * * 


IN ONE SMALL meeting of 
the heads of the delegations 
which I attended, a matter of 
some international importance to 
advertising, at least, was up for 
discussion. The subject was one 
on which there was a division of 
opinion and which it was appar- 
ent from the start would arouse 
plenty of argument. Well, the 
debate started and it was liter- 
ally a three-ringed circus. Even 
short questions dnd one word an- 
swers had to be interpreted three 
ways. It was impossible to fol- 
low the discussion. The interpre- 
tations obviously could not run 
ahead of the speakers and one 
was conscious of a babel of words 
and voices which seemed to illus- 
trate perfectly what a sorry mess 
the human race had made of its 
God-given opportunities. Here, I 
thought, is the answer to why the 
League of Nations has been so 
impotent when real crises have 
arisen. 

x * * 

THERE IS A HOPEFUL sign 
in the sky, however. English 
seems to be coming more world- 
wide in its use as the accepted 
business language. Its study is 
now compulsory in the curricu- 
lum of many countries. Even 
high school students in Germany, 
Italy, and many South American 
countries are now required to 
write and speak English. The 
effect of compulsory study is im- 
mediately apparent traveling in 
the Scandinavian countries where 
it has been taught for two gener- 
ations. You and I will not live to 
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Human Flies Play Tag 


In This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 


are invited to use this space for 


voicing their opinions or ideas. 


Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


At Home 

Kindly change the mail address 
of my copy of Automotive Daily 
News as follows: From Elton M. 
Eldredge, 290 North Beacon 
Street, Boston, Mass., to (my| 
home address) Elton M. Eldredge, 
Pelham Road, Weston, Mass. 

This change is prompted by the 
fact that I find so little time at 
the office to properly absorb and 
enjoy the contents of your publi- 
cation which it would be most 
difficult to properly conduct busi- | 
ness without.—Elton M. Eldredge, | 
president, Elton M. Eldredge, | 
Inc., trailer distributor, Boston. 
Equipment 

On the way home from Detroit | 
I figured out two good things | 
to do: 

First, you are to get Petroleum | 
Age. I think it a great privilege | 
to place our publication on your | 
desk, and hope you can find time | 
to look through it each month. | 

Second, we are entering our 
subscription to Automotive Daily | 


News. I can’t feel that I am prop- | 
erly equipped until I am again | 
reading it regularly.—E. N. Fred- | 


rickson, vice-president in charge 


advertising, Petroleum Age, Chi- | 


cago. 


Payments 


I am very much interested in} 
“Credit Terms | 


your article on 
Seen Sound,” in your July 24 is- 
sue. I have read very carefully 


what some dealers say on short | 


down payments and long terms 
on new cars. 

May I ask whether the dealers 
on the west coast, who are in fa- 
vor of short down payments and 
long terms, are not overstocked 
on used cars. It is my opinion 


see it, nor our children or grand- | 
children, but some day there will | 
be a universally understood lan- 
guage and with it will come the 
lasting peace.—G.M.S. 


| day 


that by giving long terms and 
small down payments, it induces 
the prospective purchaser to buy 
a new car instead of a used car, 
and this, I believe, is going to 
cause an over-stocked market on 
used cars. 

I believe that an 18 months 
plan on new cars with one-third 
down will go a long way toward 
forcing people, who strain a point 
to buy a new car, to buy a used 
ear which is within the actual 
means of their pocket books, and 
this would help materially in this 
territory. 

I agree with all dealers whom 
you have interviewed, that small 
down payments and long terms 
will stimulate new car sales; but 
I find that it is not the new car 
sales that is the problem, but it 
is the used car sales.—Alvan Arn- 
heim, vice-president, Colonial Mo- 
tors, Inc., Wilson, N. C. 


Whose Fault? 


Wouldn’t it be pathetic if some 
in the not-so-far distance 
people bought their new cars in 
a manner and on the basis de- 
scribed in the following ad in a 
New York paper: 


WANT to purchase brand new 
door de luxe 6-cylinder trunk Olds 
mobile with following terms: selling 
price $999, allowance $200, cash down 
payment $100, balance $699; finance 
references A-1. Call Monday, Miss 
Pappas, MUrray Hill 2-3629 

For where are we headed and 

whose fault is it? Would a legiti- 
mately invested dealer reply to 
this type of ad, or will the future 
be filled with such transactions; 
cars supplied by so-called dealers 


1937 4 


| who make their living on pump- 


ing gas and oil from a gas 
station? 

If the future public becomes 
smartened to this procedure, then 
what? 

You speak of dealer and fac- 
tory closer co-operation. 

There is only one way that is 
possible. You know the answer.— 
W. B. Kaas, Arliss Sales Co., Inc., 


Jamaica, N. Y. 
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HERES THE ANSHER T0 
ADVERTISING QUESTION 


Nol 


LOOK ACCEPTS ADVERTISING 


BEGINNING WITH THE 


NOVEMBER OTH ISSUE On Newsstands October 26 


a policy on advertising may have seemed 
somewhat unorthodox. 

In the past eight months, Look has passed up a 
substantial volume of advertising revenue. 

That may not be the normal way of launching a 
new publishing venture, but it was the way of the 
publishers of Look. They preferred to determine 
reader interest in a new editorial and magazine 
technique at their own expense. 

And it was indeed a new technique. Revolutionary! 
For its plan was to have the camera tell complete 
feature stories, with only incidental aid from head- 
lines and very brief captions. 


You may have wondered at the sudden popularity 


of Look, with its fabulous circulation increases, or 
discounted the reports that, issue for issue, its 
newsstand sale was larger than all the long-estab- 
lished 5c weeklies and its leading picture competitor. 
You may have compared it in your mind with sen- 
sational but short-lived magazines of the past. 

If you admit any or all of these reactions, we urge 
you now to take another look at Look. 

Here is no mere miscellany of pictures. Here is, 
instead, an editorial plan which accounts for, and 
caters to, all the varied and basic interests of mil- 
lions. Here is an editorial ingenuity which invented 
narrative-in-pictures, to attract a reader interest 
which so far seems to be limited by no previous 


. . e . . 
boundary of publication circulation. 
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THESE RATES MAKE LOOK 
ONE OF ADVERTISING’S 
MOST SPECTACULAR BUYS 


Look clicked because Look’s thrilling narrative- 


in-picture stories cover the entire universe of human 


BLACK AND WHITE RATES 


FULL HALF QUARTER EIGHTH AGATE 
PAGE PAGE PAGE PAGE LINE 
$3,725 $1,975 $1,000 $510 $6.10 

3,600 1,875 965 485 6.00 
3,500 1,800 950 475 _ 5.85 
18 Times 3,300 1,700 900 465 5.75 
26 Times 3,100 1,600 850 450 _ 5.50 


GUARANTEED CIRCULATION 1,500,000 
DELIVERED CIRCULATION 1,700,000 


(JULY 20th ISSUE) 


interests ... seek out the interesting, the curious in 
such varied and basic fields as science, travel, medi- 


cine, adventure, sports, inventions, crime, beauty, 


1 Time 

7 Times 
13 Times os i ; 
religion, personalities, stage, sociology and self- 
improvement. 

And now Look carries on its reputation for doing 
the unusual with Frequency Discounts! A rate innova- 
tion among general magazines which will work to 
the advantage of both advertisers and Look. 

HERE in publishing history can you match 
Look’s amazing rise to dominance in news- 


stand sales? And remember neither contests, sub- 


Look, Incorporated, Des Moines, Iowa 


NEW YORK CHICAGO 
551 Fifth Avenue 333 North Michigan Avenue 


scription canvassers, boy salesmen nor premiums 
DETROIT: General Motors Building 


helped Look get 1,500,000 buyers! 
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Retail Financing of Cars Up $53,000,000 in Ist Half 


Wholesale Total Increase 


52 Parts M anagers Given 


Pontiac Pins in Contest 


for in- 
and accessories 
for keeping parts and ac- 
attractively displayed; 
for keeping the parts department 
clean and for wearing the official 
Pontiac partsman’s uniform. 


The 52 winning partsmen were: | 


Lester Austin, Portland, Me.; 
Ralph Richards, Saco, Me.; 
ence 
George Murphy, 
Charles Corr, Bridgeport, Conn.; 
J. R. Kitzmiller, 
Frank Polaha, 

W. D. Edmonds, 
George Adams, Washington, D.C.; 
Ray Mahoney and Howard Wohl- 
Martin Koch, 
Pittsburgh; Carl Haag, Altoona, 


PONTIAC.—Parts managers of 
52 Pontiac dealers throughout the 
country were the guests of the 
company this week at the factory. 


The two leading parts men 
from each of the company’s 26 
zones were selected by the central 
office to make the trip, The day 
was spent making an inspection 
trip of the Pontiac plant and 
looking over the General Motors 
proving ground at Milford. At an 
evening dinner party each man 
received a Partsman’s Honor Roll 
pin which his record had won for 
him. 

Points in the contest were cred- 
ited for the proper installation 
and use of the balanced parts 
stock plan, for getting monthly 


t 





sales; 
cessories 


heuter, 


parts orders in on time; 
creasing parts 


Bonesteel, 


Buffalo; 


Allentown, 
Baltimore; 


Troy, 


Reading, 


Clar- 
Ns x 
Oneida, N. Y.; 


Pa.: 
Pa.; 


Pa.; Ed P. Mensing, Fort Wayne, 
Ind.; L. N. Olson, Akron; Wm. 
McCafferty, Cleveland; L. Lewis, 
Dayton, O.; A. Jones, Louisville, 
Ky.; Paul Beckman, Chicago; R. 
A. Milhaupt, Milwaukee; O. D. 
St. Clair, Madison, Wis.; E. P. 
Hartman, St. Louis; A. L. Drury, 
Evansville, Ind.; Richard Calvin, 


H. P. Davis, Des Moines; Roger 
Pittman, Mason City, Ia.; Foster 
Zook, Austin, Minn.; Juno John- 
son, Superior. Wis.; C, J. McEl- 
roy, Jacksonville, Fla.; W. E. Sid- 
ney, Atlanta; J. W. Morgan, 
Montgomery, Ala.; Charles Fer- 
gerson, Columbus, Miss.; C. H. 
Bush, Greenwood, Miss.; Stanley 
R. Hesson, Oklahoma City; R. A. 
Cooksey, San Antonio, Tex.; L. B. 
Holmes, Ft. Worth; Elmer En- 
quist, Santa Rosa, Calif.; Harry 
Sims, Portland, Ore.; J. Louis Ol- 
son, Seattle; Milo Rundle, Denver, 
and Earl Pemberton, Salt Lake 
City. 





Kansas City; Don Pierce, Topeka; | 





$86,000,000 Over ’36 Period 


WASHINGTON.—Retail financ- 
ing of motor vehicles for June 
totaled $193,728,106 against $190,- 
655,670 for May and $194,968,192 
for June of last year, according 
to reports of finance companies 
to the bureau of the census. 

June wholesale financing aggre- 
gated $180,318,827 against $193,- 
527,218 in May and $177,448,828 for 
June of 1936, 

Wholesale financing for the 
first six months of this year was 
$1,041,295,486, with the six months’ 
retail total standing at $949,738,- 
750. Comparable figures last year 
are $955,780,762 and $896,277,274. 

The number of cars involved in 
June this year was 469,482; last 
June, 480,330. For the first six 
months the number of units was 


AUTOMOBILE ROW 


(Row: A QUARREL, A BRAWL) 


For the last time—NO! None 
of you can have the car. J need 
it in the city, and I’m going to 


take it! 


/ 


Well, if you aren’t the most 
selfish husband! You know how 
helpless I am around here with- 
out the car. I can’t even market, 


much less go anywhere. 


We tune in on this little family row to point 


four morals for automotive advertisers: 


1. When you live out of town you 
have to have a car; 


2. Therefore, out-of-town families 


are your very best prospects; 


3. Therefore, a magazine that goes 


The 


And I was goittg to 
Sally’s luncheon at the 


golf club, 


and now I 


can’t go. I think you’re 
too mean for words, 


Aw gee, Dad! Can’t I ever get a 
break? I promised some fellahs 
I'd drive them to the beach! 


only to such families is your most 
profitable advertising medium; 


4. That magazine is The American 


Home. 


The American Home market — well ovet 


1,000,000 car-dependent families— is one 


of the most susceptible, quick-action tar- 


kets you could reach with your advertising. 


There’s no place like 


ERICAN 


QME 


for advertisers who sell anything for‘the home 


2,336,333 against 2,240,942 in the 
same period last year. 

Wholesale financing for the full 
year of 1936 totaled $1,703,583,548; 
the retail financing aggregate 


was $1,715,981,150. 


Willys Output 
Reaches 6,889 
Units in July 


TOLEDO.—Production of Wil- 
lys cars for July totalled 6,889 
units, or a daily production aver- 
age of 405 cars, against a daily 
average of 320 for June, bringing 
the total output of the current 
models up to 60,537 units at the 
close of July. 

There were only 17 production 
days in July due to a four-day 
curtailment of factory operations 
in the early part of the month 
because of a shortage of ma- 
terials. 


| The current dealer organization 
totals over 3,000 and foreign trade 
outlets are well-established in 61 
countries throughout the world. 


Production of the coupe model, 
introduced to the line in June, 
reached larger proportions at the 
Toledo factory during July, with 
a rapid absorption of this model 
reported from all areas. 

Commenting on July production 
and sales, David R. Wilson, presi- 
;dent of Willys-Overland Motors, 
Inc., said, “The demand for the 
Willys is reflecting a change in 
the buying habits of motor car 
purchasers, Buying is showing 4 
trend toward a more stable mar- 
ket determined by the owner's 
need for a new éar, rather than 
by monthly impulses.” 


Chair Simulating 


Car Seat Offered 


DETROIT. — Showroom furni- 
ture, designed to simulate the 
rear seat of popular-priced sedan, 
has been announced here by the 
Business Promotion Corp, 

Utilizing Chase automobile up- 
holstery, the seats or lounges are 
offered to dealers both as a sales- 








CHASE LOUNGE 


room comfort and as a sales tool 
which gives customers an idea as 
to the actual seating comfort of 
the seat within the car. 

Spring construction has been 
altered somewhat, in order to con- 
form with chair upholstery prac- 
tices, but the measurements of 
the furniture follow the dimen- 
sions of the average car seat. 


Milwaukee’s Employment 
10% Above 1929 Level 


MILWAUKEE. — Employment 
in Milwaukee is now 10 per cent 
above its highest point in 1929, 
according to A. R. Pierce, man- 
ager of the Employers’ Assn. of 
Milwaukee. 

The association found that 
78030 persons were employed by 
the companies co-operating in the 
survey as against the 39047 on 
their payrolls in 1932-33, the low 
point of the depression. 
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10 out of 114 neighborhoods buy 


a fourth of New York’s new cars 


HE basic principle of 
"Boece buying in 
5) New York, richest of all mar- 
' kets, is simple. The advertis- 


ing program for this market 


also is simple. 


Spread a sales map of New 
York before you. The five 
boroughs of Manhattan, 
Brooklyn, Bronx, Queens and 
f re ‘Staten Island are subdivided 
\ W into 114 neighborhood sales districts. But new-car pur- 
, * chases are heavily concentrated in a few unusually good 


’ districts. Here is the key to both sales and profits. 


*& One-quarter of all the new cars purchased in New 
York are bought by families living in 10 of New York's 
[ 114 districts—and 29°: of The New York Times city circula- 


tion is in these same 10 districts. 


* In these 10 best districts (see map), which yearly buy 
approximately $25,000,000 worth of new cars (1936 
actual registration figures), the circulation of The Times is 


more than double that of the next automotive advertising medium. 


*& District 13 Manhattan (Central Park West) and Dis- 
trict 16 Brooklyn (Flatbush) together contain fewer 
families than District 3 Manhattan CLower East Side). 
Yet new-car sales in the first two districts are eight times 
those in the third district—and The Times circulation in the 
two good districts is over seven times that in the larger, but less 


responsive, area. 


Che New Pork Gimes 


Pa hy 


“VAAL THRE. BARS. Teas ’'s. £1-F FO 


* Automobile sales in the 
10 best districts exceed those 
of 55 districts at the other end 
of the car-buying scale —al- 
though the 55 districts have 
nearly double the population. 
And The Times circulation in 
the 10 districts where automobile | 
manufacturers can find the most 
profitable volume is 50° greater 
than in the 55 areas where buy- 


ing 1S Sparse. 


The key to successful auto- ae 
mobile selling in New York 
is apparent. Wherever new-car buyers are to be found in 
greatest numbers, the circulation of The New. York Times 
rises to a peak—sorting out for the automobile advertiser 
his most responsive prospects, making it possible to sell 


them most effectively and economically. 


Present leader in automo- 
tive advertising in New York, 
The Times has also for 18 
years been first in New York in 
total advertising. Because The 


hy a 
. _ “ap 
a 2 & er 


z 


Times brings results quickly, 
~~ 


> Yee 5 x 
consistently and abundantly, xjpes9 ke 5S 
ods . 


«aN 
£ 


) 
can? y 
; ‘ 
pial iW a Wel 


it represents to advertisers 
in New York the choice of 


ex perience. 


One of a seties of advertisements analyzing the 
New York automobile market, section by section 
The New York Times advertising representatives 
will supply interested executives with full details, 


by districts and by individual makes of car. 


ADVERTISING REPRESENTATIVES. JOHN B. WOODWARD, INC., NEW CENTER BLDG., DETROIT 
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Laws to End Diversion Enacted in Five States 





More Accidents 


Laid to Speed 


WASHINGTON .— Visitors travel 
faster than the home folks on the 
highways, and the farther they 
come the faster they go, accord- 
ing to a traffic survey by the 
federal bureau of public roads 
and the Connecticut state high- 
way department. 

It was found that Connecticut 
cars averaged 38.2 miles an hour; 
cars from neighboring Massachu- 
setts, 40.3 miles; from New York, 
41.3 miles; 
western states, 44.9 miles an hour 
in the daylight during the sum- 
mer. 

There was no significant differ- | 
ence in the average speed of men | 
and women drivers. Men average | 
a little faster in the winter; wo- | 
men in the summer. Cars with 
passengers did not travel as fast 


and from four mid-| 


| on the average as cars with only | 
|}a driver aboard. 
| Average speeds were fastest in| 
the early morning, slowed grad-|} 
ually during the day, picked up 
a little from 5 to 6 in the eve- 
ning, and lessened in the dark 
hours. 

The driving records of 981 high 
speed drivers were checked 
against the records of 1,054 mod- 
erate drivers. Thirty per cent 
more of the fast drivers had been 
in accidents and they averaged 
45 per cent more accidents than 
those who drove at moderate 
speeds. 


John L. Kuser 


TRENTON, N. J—John L. Kuser, 
75, founder of the old Mercer Motor | 
Car Co. here in 1911, died Aug. 11} 
at his home in Bordentown, N. J.| 
He survived by but six days 


his | 
brother, Frederick Kuser, of this} 
city. Both were among the founders | 
of the Walter Automobile Co. here} 
in 1907. 





Canadian Output 
Value Under 735 


MONTREAL. Final statistics 
for 1936 show that automobile 
production in Canada totalled 162,- 
159 units valued at $95,955,204 at 
factory prices, compared with 
172,877 at $99,013,047 in 1935. The 
decline was about 6 per cent in 
number and 3 per cent in value. 
The 1936 output included 128,369 
passenger cars worth $76,814,258 


‘Several Measures Await 


Approval of Electorate 


| of automotive tax receipts to pur- | 
| cent 


and 33,790 trucks valued at $19,-| 


140,946. 
About 67 per cent of the num- 


ber of cars made were intended | 


for sale in Canada and the re- 


mainder for export. Including the | 


repair parts, accessories and other 
products made in the auto fac- 


tories, the output for the automo- | 
bile manufacturing industry | 


amounted to $105,350,035 in 1936 as 


| compared with $106,624,445 in 1935. | 


WASHINGTON.—Measures de-| 


signed to prohibit the diversion 
poses other than highway financ- 
ing were introduced this year in 
the legislatures of 13 states, and 
were adopted in five, according 
to an analysis made public here 
this week. 


tional amendment to end diver- 
sion. A law enacted in North 
Dakota ends all diversion of road 


| funds. 


The Nevada legislature 
proved a constitutional amend- 
ment prohibiting diversion, which 
must be 





Is Your Lubrication Department 
As Modern As The Cars You Sell? 


LUBRICATION 


Motorists are impressed with the attractive modernistic lines, 
the massiveness, and the completeness of this equipment, and 


will drive out of their way 


to patronize the lubrication depart- 


ment in which the Lincoln Island Battery is installed. 


BASE ASSEMBLY, finished in black crackle enamel, consists of 
a sturdy all steel base with compartments at each end for tools, 


wiping cloths, etc. 


Diamond section steel uprights and cross-rail 


are finished in white enamel . . . Gun brackets on the risers 
provide a handy place for guns for specialized lubrication . . . 
Sleeves that encase the original 100 lb. drums are attractively 


finished in white enamel with red trim . 
are provided with chromium plated fittings. 


has been overlooked. 


. . Air-hose connections 
Not a single detail 


The 
above, 
ment. 


compact 
is a complete lubrication depart- 
For details on this Assembly, 


Island Battery, illustrated 


well as on all other items in the Lincoln 
line—please ask for Catalog No. 50. 


LINCOLN LUBRICATION EQUIPMENT 


is designed to meet present and future needs for 
clean, fast, efficient and economical service... 


Please ask your nearest Lincoln jobber, or write us, for complete 


information. 


LINCOLN ENGIN 


General Offices: St. Louis, Mo. 


LUBRICATION 


EERING COMPANY 


Factories: St. Louis and Detroit 


EQUIPMENT 


| tutional 
“ : ‘ | be voted upon by the electorate 
| The Indiana legislature adopted | 
| a joint resolution for a constitu-| 


ap-| 
approved by the next} 
legislature and then submitted to | 


; renew 


| courtesy 





| Dakota 
| houses 
| legislature adopted separate reso- 
| lutions. 





a popular vote. South Dakota’s 
legislature repealed a law divert- 
ing two cents of the state’s three- 
gasoline tax to the retire- 
ment of rural credit bonds. The 


| Alabama legislature passed a law 


forbidding diversion by the coun- 
ties, and also initiated a consti- 
amendment which will 


in 1938. 

The legislatures of Arkansas, 
Delaware, and Utah have enacted 
laws permanently deferring regis- 
tration dates of motor vehicles. 
Temporary deferred registration 
laws were adopted by Minnesota 
and Wisconsin. 

Inaugurated a few years ago to 
afford relief to motorists by giv- 
ing them a period of grace from 
one to three months in which to 
their license plates, de- 
ferred registration has proved so 
popular that it has been put into 
effect by about two-thirds of the 
states. It has been a profitable 
to the states, resulting 
in the collection of many millions 
of dollars in additional gasoline 
taxes which otherwise would have 
been lost had thousands of cars 


| been kept off the roads during 


the early part of the year be- 
cause of failure of their owners 
to promptly renew the license 
plates. 

Opposition to the invasion by 
the federal government into the 
field of gasoline taxation con- 


| tinues strong with state officials. 


Proposals to memorialize congress 
to repeal the duplicating federal 
gasoline tax were introduced this 
year in the legislatures of 11 


| states. 


Joint resolutions petitioning 
congress to repeal the federal 
gasoline tax were adopted by the 
Minnesota, Connecticut and South 
legislatures, while both 
of the South Carolina 


Approximately half of the states 
to date have petitioned congress 
to repeal the federal gasoline tax, 
which is now taking about $200,- 
000,000 annually from the pockets 
of the _ states’ motorists, and 
which adds about one-quarter to 
the gasoline tax bill of the 
motorists. 


NICKELGRAM 


ce 


When it comes to power shovels, 
those massive machines that 
bite out dirt, rock and debris by 
the ton, you have a fair example 
of the ruggedness and brute 
strength required in heavy-duty 
motorized equipment. But there 
is more than just brute strength 
demanded of the shovel. In 
many cases the equipment is out 
in wild, inaccessible country 
where the progress of a big 
project calls for trouble-free per- 
formance. Hence, manufactur- 
ers have come to lean upon the 
dependable high-grade alloy 
steels for all highly stressed 
parts. An example of this is the 
“Unit” shovel made by the Uni- 
versal Power Shovei Corpora- 
tion, which is extensively 
equipped with Nickel Alloy 
Steels because of their high 
strength, toughness and excel- 
lent fatigue values. The Nickel- 
chromium alloy steels used for 
the majority of gears in this 
shovel are also widely used in 
the automotive field for heavy- 

duty service of every 
THE kina. 


INTERNATIONAL 
NICKEL COMPANY 


INC. NEW YORK, N. Y. 





Under ’36 Figure, However 


new | with 1,155,710 for the same period 


Setting a 


July, 


NEW YORK. 
all-time record for 


Motors sales to consumers in the} 
month | 


United States during the 
reached 163,818 units, topping the 
previous July mark of 163,459 
established last year. This year’s 
figure represents a contra-sea- 
sonal gain of 6.5 
June of this year, 
units were sold to consumers. 


The July sales brings the cor- 
poration’s total for the first 
seven months of this year to 1,- 
3?4,051 units as 
1,374,861 during the same period 
a year ago, when GM was not 
plagued by strikes. 


Total sales to dealers in the 
United States also set an all-| 
time mark, totaling 187,869 in | 
July as against 177,436 in 
same month of 1936. Sales 
June of this year were 162,390. 
The seven-month total 


Chrysler Spends 
$500, 000 to Alter 
Old Haynes Plant 


KOKOMO, Ind. 
largest building permits ever is- 
sued here has been obtained by 
the Chrysler Corp. for the interior 
reconstruction of the Davis build- 
ing wh‘ch was the latest unit of 
the former Haynes Automobile 
company plant. The permit was 
for $400090 but it is estimated 
that total cost of rehabilitating 
the assembly plant will - finally 
total $500,000. 

Electric wiring is to be entirely 
ripped out and modernized and 
the sprinkling system for fire 
prevention is to be brought up to 
date, the three elevators will be 
replaced with newer high-speed 
types and power unit will be re- 
constructed with three 250 horse- 
power boilers. The building which 
is four stories high and 150 by 
520 feet in dimension will be 
painted and a new roof put on. 
It is said that 185 carloads of 


General! | 


per cent over} 
when 162,390 | 


compared with| 


the | 
in | 


One of the} 
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GM July Retail Sales Set All-Time High of 163 818 


Seven-Month Total Still 


a year ago. 
World sales by GM, including 
| Shipments to dealers in the U. S. 
|} and Canada plus overseas ship- 
ments, also established a new 
| record in July, with 226,681 as 
| against 204,693 in July a year ago. 
The July figure is also above the 
sales recorded by GM in June, 
when the total hit 203,139 units. 
Sales of GM cars and trucks to 
dealers in overseas markets to- 
taled 31,341 units in July, repre- 
senting an increase of 23 per cent 
over last July. In the first seven 
months the overseas sales totaled 
219,162 units, a new all-time high 
volume for that period and an 


| increase of 10 per cent over the 


first seven months of 1936. 





for 1937) 


was 1,067,057 units as eae “HOW FAR THAT LITTLE CANDLE 


machinery have started moving! 


toward the plant. This produc- 
tion equipment will be placed as 
soon as the building is ready 
for it. 

W. G. Tunis, plant manager 
who has taken up residence here, 
would not set a date on which 
operations will begin but 


that reconditioning is being 


said | 


| 
| 


rushed so that production can be- | 


gin at the earliest possible date. 


Cars Displacing 


Troopers’ Cycles | 


DETROIT. — Automobiles are 
displacing motorcycles as law en- 


forcement vehicles. The Pennsyl- | 
vania state police recently pur-| 


| AS 


Perhaps your car. 


new cars this year. 





300D many people are going to buy 


The people who will be first to buy 





| Mhasuebias List 
Service Wants 


DETROIT. Keeping the wind-| 
Shield clean is the most 


er can render the motorist, 
opinion of car drivers from 13 
states who were awarded prizes 
in the “service survey” conducted 


recently by the Standard Oil Co. | 


of Indiana. 

The survey, which was made by 
thousands of motorists for 
period of six weeks, to determine 
public preference in the matter of 
gasoline station service, revealed 
also that next to clean wind- 


shields, the driver wants his tires | 


and the oil in his crank case 
checked. 
In addition to urging that bat- 


teries, water and lights be checked 


by the station attendant, some of | 
unique | 


the surveys contained 


“He saw 


tion concentrated 


areas across the country where last year 
47% to 83% of all new cars were sold. 
Few people know better than auto- 


im- | 
| portant service the gasoline deal- 
in the} 


a) 


| 

| suggestions for the safety, com- 
| fort and convenience of the car 
| driver, such as taking care of the 
baby while mother 
and selling dry 
weather. 

A total of $5,000 was awarded 
to the 122 motorists who sub- 
mitted the best reports, and an 
equal sum was given to Standard 
Oil dealers who assisted them in 
making their surveys. 


Plan Road Program 

MON TREAL—A road building 
program of between $12,000,000 and 
$14,000,000 is planned by the On- 
tario government for this autumn, 
according to T. B. McQuesten, min- 
ister of highways, of Ontario. Half 
of this sum will be spent in north- 
ern Ontario and the rest mainly on 
the “middle” highway between To- 
ronto and Hamilton and minor ex- 





it at the Auto Show, 


tensions in southern Ontario. The 


| work of making Kingston road a 


double boulevard will be continued. 
In future this will be a permanent 
policy | on all trunk Toads. 


6 


in 41 major trading 


is shopping | 
ice during hot | 





advertising lists: 
Lincoln, 
Buick, DeSoto and a lot more. 


reaction to human peril. 


Drivers’ Proving 
Ground Planned 


PHILADELPHIA. — As part of 
an accident-reduction drive, a 
$42,000 testing ground for auto- 
mobile drivers will be built here, 
according to Mayor Wilson. The 
city will lease to the state a 500- 
foot square plot of land to replace 
present cramped testing facilities. 

Included in the one mile of 
highway, to be constructed on the 
field, will be a high speed road, 
sharp curves, soft shoulders, park- 
ing and maneuver fields, skid 
beds, railway crossings, and other 
road hazards to which a driver is 
exposed on regular highways. 

A proposed feature of the proj- 
ect will be a dummy, which will 
arise in front of a car as it passes 
a radio beam, testing the driver’s 


THROWS HIS BEAMS” 


liked it, and bought it.” 


Some people always buy first 


Yorker finds itself on so many motor car 


Chevrolet, 
Plymouth, Packard, 


Cadillac, 


Hudson, 


chased 30 Terraplane coupes for 
highway patrolmen. 


Greater safety, protection from 
weather and ample room for 
carrying three officers and equip- 
ment are afforded by the auto- 
mobiles. Records of the Hudson 
Motor Car Co. indicate that there 
has been a decided swing to 
Hudson-built cars for _ police 
work. Sales of 1937 Hudsons 
and Terraplanes have been made 
to law enforcement officers in 44/| 
of the 48 states. 


So, when your announcement plans and 
following schedules are being laid out, 
see to it that The New Yorker is used 
adequately as the strategic tool it has 
proven itself to be in selling cars. 


motive advertisers what a valuable and 
highly selective circulation The New 
Yorker has... what a national influence 
The New Yorker has. 

That is why, year after year, 


your car are the same ones who start all 
good merchandise going places. They 
have extra cash energy and live on a scale 
that just pushes them to buy good new 
things before others do. 

New house furnishings. New clothes. 
New radios. Trips to far-off, funny sound- 
ing places. 

And new cars. 

They are the people other people copy. As 
they buy, so buys the nation—later. 

So go after them first. Speak to them 
convincingly through the pages of The 
New Yorker. 

The New Yorker has 85% of its circula- 


The New 


w YORK MOTOR 
ME EHOW ISSUE 
Dated Oct. 30 
"Out Oct. 27 


NEW YORKER 


25 WEST 43rd STREET, NEW YORK 


Conclave Set 


LOS ANGELES.—Oct. 29-31 has 
been chosen for the seventh annual 
convention of the Allied Automotive 
Industries to be held in Oakland. 





SELLS THE PEOPLE OTHER PEOPLE COPY 
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39 Truckers File Suit Against Kentucky Weight Law 





Business Outlook Bright 
In England, Henly Asserts 


SOUTH BEND.—H. G. Henly, 
chairman of the board of Henly’s, 
Ltd., automobile distributors of 
London, England, and R. A. 
Hutchinson, vice-president of the 
Studebaker Export Corp., who is 
permanently located in Brussels, 
Belgium, have been visiting for 
several days at the Studebaker 
plant here. 

Speaking of conditions in Eng- 
land, Henly said salesmanship in 
the British Isles is vastly differ- 
ent from what it is in the United 
States. 

‘If the intensive methods of 
advertising such as are generally 
used today were to be tried on 
the Englishman, he would react 
unfavorably,” Henly said. “We 


ubstitutes 
wont 


eee ae 
~ a 2 


B 


Nv 
A 7) 


, 
A ne 
t 


il ial 


cannot keep telephoning prospects 
and insisting, as can be done 
elsewhere. The Englishman would 
rebel and refuse to be sold on the 
product at all. From 80 to 90 per 
cent of our business must be 
done in the showrooms. Our cus- 
tomers come to us through recom- 
mendations and advertising. 

“We spend $350,000 annually on 
advertising, including newspaper 
advertising and display. This is a 
large amount, but because our 
selling methods are more re- 
stricted, we must concentrate on 
our most significant contacts.” 

Henly’s, Ltd., distributes 20,000 
cars yearly, or the third largest 
number distributed by any agency 


in the British Isles. There are 


oe 
; F 
; - 


@ A tennis racket is a 


seven large branches functioning 
through Great Britain. 


Business throughout England 
never was more encouraging, 
Henly said. “Things are decidedly 
looking up. People are spending 
money,” he declared. 

“If the Spanish situation can 
be cleared up and people can 
become commerce-minded rather 
than war-minded there will be 
such an era of prosperity as can 
hardly be visualized.” 

Henly and Hutchinson will re- 
turn to Europe on the Normandie. 


Open Branch Plant 


KENOSHA.—The Snap-On Tools, 
Inc., has opened a branch plant at 
Mt. Carmel, Ill., employing approxi- 
mately 75 people. The plant, under 
the management of William Enders, 
formerly superintendent of the local 
plant, is an expansion move and is 
not expected to materially affect 
production here. 


or sub- 


stitute for a baseball bat in the 


great national game. 


And in 


motor cars there is NO real 


a 


; 
J \ 


me 
- 


substitute for Safety Plate Glass 

because in addition to greater 
| protection it provides clearer 
t 


Assns. Contend Measure 
Erects Commerce Barrier 


WASHINGTON.—A suit against 
enforcement of Kentucky’s re- 
strictive 18,000-pound gross weight 
law for trucks, prepared by the 
American Trucking Assns. and 
the Motor Truck Club of Ken- 
tucky, was filed in federal court 
at Frankfort last week by 35 in- 
dividual trucking firms and ship- 
pers. 

Pointing out that Kentucky lies 
across the natural channels of 
interstate commerce between the 
Midwest and the South, and be- 
tween the East and the South- 
west, the bill charged that the 
state’s law “erects an arbitrary 
and unnecessary barrier” to inter- 
state commerce by truck. 

It is claimed that the law vio- 
lates the commerce clause of the 


vision, freedom from distortion and enhances the beauty of the car. 

When car owners come in for glass replacements, you owe it to 

them and to conscientious service to put in Safety Plate Glass again. 
Car owners will want the same high an 

replacements as they demand in all service work. So it is to your 


of quality in glass 


best interest to replace broken or cracked glass with L* O° F Safety 
Plate Glass—to see that no weak link exists in the provision originally 
made forthe greater protection and comfort of driver and passengers. 
You can obtain prompt service for these po from your local 

] 


L-O-F Glass Replacement dealer You wi 


probably find him 


listed in the yellow pages of your telephone directory. 


se replace with 


a Safely PLATE Glaws 


LIBBEY-OWENS-FORD GLASS COMPANY, TOLEDO, OHIO 


Constitution of the United States, 
which gives congress the power 
to regulate commerce between the 
states, for four reasons: 
l It is a burden upon the free 
flow of interstate commerce. 
© It defeats the purpose of 
federal-aid highway construc- 
tion. 
It defeats and subverts the 
administration and purposes 
of the federal Motor Carrier Act. 
4. It has been superceded by the 
Motor Carrier Act and is null 
and void. as applied to common, 
contract and private truckmen for 
hire in interstate commerce. 
Kentucky federal-aid highways 
were designed to carry and will 
carry loads of 16,000 pounds per 
axle without undue damage or 
increased hazard, the bill stated. 


Pa. Assn. Seeks 
Exemption From 
New Hour Laws 


HARRISBURG, Pa. (UTPS).— 
Claude S. Klugh, manager of the 
Pennsylvania Automotive Assn., 
is planning a questionnaire to 
association members in order to 
seek certain exemptions for deal- 
ers from the woman’s 44-hour 
week law and the general 44-hour 
week law, the former effective 
Nov. 1 and the latter on Dec. 1. 

Klugh, who wishes to avoid 
hardship on members of the as- 
sociation when the laws go into 
effect, said he had been advised 
by the department of labor and 
industry that car dealers, jobbers 
and repair shop proprietors come 
under the provisions of these 
laws. 

He stated that outside sales- 
men will probably be exempted 
from the 44-hour maximum pro- 
visions; that executives will prob- 
ably be considered anyone re- 
sponsible for managing a _ busi- 
ness or sub-division thereof and 
who directs, or supervises sub- 
ordinates, and that there is a pos- 
sibility that relief during peak 
periods, such as equipment in- 
spection campaign wind-ups, 
monthly closing of books, taking 
of inventory, etc., may be ob- 
tained. 


Pontiac Rewards 
Winning Foremen 


PONTIAC. — Winning Pontiac 
Motor foremen in the Sloan safety 
award contest, recently completed, 
were guests at a dinner Thursday 
at the Bloomfield Hills Country 
club. 

Nine winning foremen and 14 
runners-up were rewarded by H. 
J. Klingler, general manager, for 
outstanding work in the preven- 
tion of industrial accidents. Win- 
ners received radios and cer- 
tificates, and runners-up were 
presented certificates. The drive 
included four points: safety per- 
formance based on lost-time ac- 
cident statistics; hazard elimina- 
tion; safety education and good 
housekeeping. 

Winners of the contest in the 
Pontiac plant include: 

Maurice E. Young, Pontiac; 
Leslie S. Thomas, Walled Lake; 
Herbert J. Elliott, Pontiac; Wil- 
liam H. Sibley, Lake Orion; Paul 
E. Tabor, Pontiac; Alfred Lind- 
quist, Pontiac; Lott W. Everly, 
Davisburg; Roy C. Haugh, Pon- 
tiac, and Edward Rousseau, Pon- 
tiac. 


White Salesmen Meet 

MONTREAL.—Over 100 salesmen 
and executives of White Motor Co., 
Cleveland, attended a _ convention 
this week at Montreal and Murray 
Bay, Que. In Montreal they were 
given a civic welcome and enter- 
tained by Mayor Adhemar Raynault 
at luncheon. 





Highway Depts. Also Spend 
Over Billion During Year 


WASHINGTON.—State high- 
way departments received over a 
billion dollars—$1,145,590,000—for 
highway purposes in 1936, accord- 
ing to reports of state officials 
to the U. S. bureau of public 
roads. This is an advance of $243,- 
580,000 over the preceding year. 

Allocations from payments by 
highway users in 
fees, gasoline taxes, motor-carrier 
taxes, and tolls on state operated 
bridges and ferries produced 


£663,886,000 or over 99 per cent of | 


the income from state revenue 

sources, the bureau reports. 
Federal funds received amount- 

ed to $346,281,000; $14,447,000 was 


derived from counties and other | 


local sources; $106,235,000 from 
sale of bonds and notes; and $14,- 
741,000 was appropriated from 
general funds or derived from 
miscellaneous sources. 

State highway department ex- 
penditures also amounted to over 
a billion ($1,131,151,000), of which 
$607,284,000 was for construction, 
and $219,202,000 for maintenance. 
Other expenditures for equipment, 
administration, state police and 
interest on highway debt brought 
the total expenditure for state- 
administered highways to $947,- 
085,000, it is pointed out. 

Retirements of bonds amounted 
to $79,171,000 and $104,895,000 was 
transferred for use on local and 
park roads or was used for non- 
highway purposes. 

The income for highway pur- 
poses and total expenditure for 
those purposes of each of the 
States is given in the following 
table: 

Income and expenditures 
highway purposes by states 
thousands of dollars): 

Total Total 
Income Exp’dt’re 
16,581 17,540 
9,139 9,000 
16,346 
58,668 
15,943 
19,609 
3,702 


for 
(in 


State 


Arkansas 
California 
Colorado 
Connecticut ... 
Delaware 


Hupp Announces 
Awarding of 38 


Material Contracts 


DETROIT. — Contracts for all 
materials for 1938 Hupmobiles 
have been awarded, according to 
an announcement this week by 
Tom Bradley, president of Hupp 
Motor Car Corp. 

In addition to a list of suppliers 
already announced, Bradley 
named Hayes Body Corp., Grand 
Rapids, Mich. to furnish all 
bodies; Electric Auto-Lite Co., 
Toledo, to supply electrical equip- 
ment; Jamestown Metal Equip- 
ment Co., Jamestown, N. Y., 
radiators; Atlas Drop Forge Co., 
Lansing, Mich., crankshaft forg- 
ings; Stewart-Warner Corp., Chi- 
cago, speedometers and dash in- 
struments. 

Shipments of parts and bodies 
for 1938 model sixes and eights 
are being received at the Detroit 
plant. The first of the new cars 
will be off the final assembly lines 
this month. 


Youngstown Gets 


New Steel Plant 


YOUNGSTOWN, O.—Construc- 
tion of a $100,000 plant employing 
about 150 persons in the Wickliffe 
industrial section of the city, was 
announced by officials of the Buf- 
falo Pressed Steel Corp. The 
plant is to be ready for operation 
this month. 

Machinery for the plant which 
will make automobile exhaust 
mufflers will be partly moved here 
from the Buffalo plant. 


registration | 
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States Receive $1,145,590,000 for Roads in 193 


a 


{Florida 

Georgia 
Idaho 

| Illinois 

Indiana .... 

| Iowa 

| Kansas 

| Kentucky 

| Louisiana 

Maine 

Maryland 

Massachusetts 

Michigan 

Minnesota 

Mississippi 

| Missouri 

Montana 

Nebraska 

Nevada 





13,312 
16,187 

9,446 
47,538 
22,047 
31,508 
28,569 
21,947 
22,955 
15,112 
14,072 
39,940 
39,023 
33,245 
25,605 
36,704 
12,250 
13,192 

5,936 


New Hampshire 
New Jersey .... 
New Mexico ... 
New York 
North Carolina. 
14,286 | North Dakota.. 
16,120| Ohio ... ae 

9,115 Oklahoma 
49,035 | Oregon 
25,084 | Pennsylvania 
28,616 | Rhode Island... 
27,830| South Carolina. 
14,373| South Dakota.. 
29,829 | Tennessee 

14,192 | Texas 

16,597 | Utah 
35,476 | Vermont 
40,885 Virginia 
31,551 | Washington 
15,869| West Virginia. . 
35,316 | Wisconsin 

12,939 | Wyoming 

13,140 | 

6,104! Total 





8,431 
42,983 
12,104 
63,364 
34,789 

7,764 
35,241 
15,489 
19,583 
70,347 

6,497 
19,896 

8,014 
18,511 
50,253 

7,899 

5,780 
22,361 
24,049 
24,453 
40,127 

6,338 


6,997 
37,928 
11,642 
68,239 
36,134 

7,522 


32,895 | 


17,994 
21,833 
81,954 
10,602 
15,356 

7,679 
15,711 
49,732 

7,481 

5,915 
26,284 
23,858 
21,316 
40,369 

6,545 


1,145,590 1,131,151 
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Cook Registrations Up 
Substantially in July 


CHICAGO.—With no flood of 
soldier bonus money to stimulate 
them, registrations of new cars 
in Cook County for July never- 
theless recorded a_ substantial 
gain over both June of this year 
and July of last. 

The bureau of motor advice fig- 
ures show 13,497 units registered 
in July as compared with 12,989 
in the same month a year ago 
and 13,061 in June of this year. 

Ford maintained its lead with 
a total of 2,759, followed in order 
by Chevrolet with 1,800, Plym- 
outh with 1,663, Dodge with 1,427, 
and Pontiac with 1,137. 

Next came Buick with 988, 


Wonder What 
an Auto Dealer 
Thinks About in August! 


Oldsmobile with 862, Packard 
with 560, Nash and WNash- 
LaFayette with 479, De Soto with 
452, Chrysler with 369, Cadillac- 
LaSalle with 257, Studebaker with 
240, Hudson-Terraplane with 218, 
Willys with 121, Lincoln and 
Lincoln-Zephyr with 118, Graham 
with 32, Cord with 11 and Duesen- 
berg with 1. 

Most makes turned in gains 
over both the preceding month or 
the corresponding period in 1936, 
with Pontiac, Packard, Nash, De 
Soto, Chrysler, Cadillac-LaSalle, 
Willys and Lincoln being espe- 
cially outstanding on one score or 


the other. 


With all due apologies 
to the late Clare Briggs 


ii isn’t hard to guess! He thinks about the new cars; wonders what they'll 


be like; wonders what the new wonders will be; wonders how many cars he’ll sell! 


Perhaps we can help—for we can give you an “inside tip” on at least one of the wonders 
of the new 1938 cars. We can tell you that many of them will have interiors trimmed 


with a wonderful new fabric — an even finer ‘Breathing Back” Mohair Velvet. 


Right now is the time to recall how much mohair velvet helped 
you sell the 37 cars. Right now is the time to recall how 
much cash mohair velvet saved you in reconditioning used cars. 
And right now is the time to determine to specify the new 
‘Breathing Back” Mohair Velvet for all your new 1938 cars! 


COLLINS & AIKMAN CORPORATION 


200 Madison Avenue 


New York, N. Y. 
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SAE Sets Program 
For Meeting Sept. 2D) ses ecne aindrn 


CHICAGO. — Topics of interest .to b 
to truck and bus manufacturers 
and operators will be discussed at 
the regional meeting of the So- 
ciety of Automotive Engineers to 
be held Sept. 29, 30 and Oct. 1 at 
the Blackstone Hotel here. 

A large attendance of manufac- 
turers’ and operators’ representa- 
tives is expected. 

The opening meeting will be in 
the form of a debate. Fred A. 
Faulkner, automotive engineer 
and manager of the automotive 
department, Armour and Co., will 
read a paper entitled “Rating a 
14,000 pound Gross Vehicle Weight 
Motor Truck.” Faulkner is in 
charge of one of the largest auto- 
motive fleets of the country. 

Following Faulkner’s address 
there will be a rebuttal by engi- 
neers from the following truck 
companies: White, GMC, Interna- 
tional Harvester, Chrysler and 
Autocar. 

The regular dinner meeting will 
be held Wednesday evening and 
following the dinner, C. A. Crow- 
ley, director of research of the 
Technical Service Bureau, Chi- 
cago, will deliver an address cov- 
ering methods of evaluating ex- 
treme pressure lubricants. 

At the Thursday’ morning 
meeting, R. F. Norris, who is in 
charge of acoustic research at the 
Cc. F. Burgess Laboratory, Madi- 
son, Wis., will speak on “Sound- 
proofing and Ventilation of Motor 
cars, Bus and Railroad Cars.” 

The Thursday afternoon ses- 
sion will be devoted to a talk and 
discussion on “Economics of Re- 
treading Tires,” presented by 
Philip Smith, technical investi- 
gator. 

__Priday morning \ will be devoted 


Fuel Tax Yield Up 
13 Per Cent Over 
First Half of °36 


WASHINGTON.—Federal gaso- 
line tax collections for the first 
six months of 1937 stood at $90,- 
450,940, a gain of 13 per cent over 
the $79,818,213 collected during 
the first half of 1936, according to 
the U. S. bureau of internal rev- 
enue. 

Federal tax receipts on lubri- 
cating oil, levied at the rate of 4 
cents a gallon, were $15,848,996 
for the first six months of 1937, a 
gain of 19 per cent over the $13,- 
371,540 collected during the first 
half of last year. Approximately 
half of the lubricating oil is used 
by motor vehicles, it is stated. 


Committee Named 
For ’Frisco Show 


SAN FRANCISCO. — The show 
committee for the 22nd annual 
Pacific Automobile Show here, 
Oct. 30-Nov. 6, includes Don Gil- 
more, Chevrolet dealer, chairman; 
James McAllister, Chrysler-Plym- 
outh distributor, and Jim Van Et- 
ta, Lincoln-Zephyr distributor and 
Ford dealer, according to an- 
nouncement by LeRoy Spencer, 
manager for Earle C. Anthony 
(Packard distributor) and presi- 
dent of the Motor Car Dealer 
Assn. of San Francisco. 

As in the past, the show will be 
staged in the civic auditorium 
building, and George Wahlgreen 
continues as show manager, a 
post he has held for the past 21 
years. 


Steel Contract Is Let 


For Ford Canada Plant 


VANCOUVER, B. C.—A sepa- 
rate contract for fabrication and 
supply of steel for the new as- 
sembly plant to be erected in 
Burnaby for Ford Motor Co. of 
Canada, Ltd., was recently placed 
with Dominion Bridge Co., Ltd., 
here. 


AUTOMOTIVE DAILY NEWS, SATURDAY, AUGUST 14, 1937 


— of Mechanics 


In Denver Continues 
DENVER.—There has been no 
| change in the Denver new car 


the week, according to reports 
| from the office of Secretary Tom 
Graden of the Denver Automobile 
: : : s Dealers Assn. The strikers have 
meeting will wind up Friday af-| made no attempt to contact this 
ternoon with an inspection trip| office nor has the association 
moved to enter into further ne- 
gotiations with the union. The 
' majority of local new car agencies 


to bus maintenance. The regional | 


through the plant of the Electro 
Motive Corp. 





Ford dealer calls them a fine prospect list “There are a lot 
of our good customers on the Country Gentleman list, and a great many 
others to whom we would like to sell Ford V-8’s. If all your list represents 
people such as those on it that I know, it is a fine prospect list of substantial 
Sanford people.” —P. W. West, Lee Motor Company, Sanford, N. C, 


Has sold over 60% 


list 


of them “In looking over your 
subscribers to Country Gentleman for Clarinda and 
territory we ind this list to be of our highest type farmers who 
buy Philco Radios, Maytag Washers, Coleman Ranges, Cros- 
ley Shelvador ‘Ref rigcerators 
articles we handle 


DeLaval Separators and other 
We have been in business here since 1881 
and can truthfully say we have sold merchandise to over 60 
per cent of the your list.”—Ivan G. 
Benedict Piano Company, Clarinda, Iowa. 


names on Benedict, 


| 
are 





keeping their shops open 
with some of them manned only 
by a service manager and shop 
foreman. Others are closed en- 
tirely while still a few others 
have mechanics who do not be- 
long to the union still on the job. 

Denver police are co-operating 
to see to it that the Colorado laws 
in regard to strikes are carried 
out. The state allows no picketing 
during a strike and rules that 
not more than five strikers may 
gather about property affected by 
a strike. 





LOF Glass Co. Begins 


$450,000 Improvement 


TOLEDO.—Work has begun on 
a $450,000 improvement program 
at the East Broadway plant of 
the Libbey-Owens-Ford Glass Co. 

Chief interest in the program 
is the big new research building 
where many new products may be 
developed in the flat glass in- 
dustry. It will be completed early 
next spring. Grounds of the plant 
will be beautified. 


A cross-section of har customers —“The list I have 


examined is to my mind quite complete 


and comprehensive. | 


jus 
t i 


indeed a cross-section of my customers and the patrons of the beauty 
hop.” — Margaret E. Jeffe W ’s S ‘hes 
shop.”— Margaret E. Jefferson, Women’s Shop, Chestertown, Md. 


ei 


Considers them finest 


people in the county— 
“As a garage owner and Chrys- 


ler and Plymouth dealer sin 


ce 


1926 I can safely say about 90 


per cent of your subscribers 


in 


this community are my custom- 
ers and represent what I con- 
sider the finest people of the 


county.” 


Elmer Wilber, Wil- 


ber’s Garage, Greenville, Mich. 


Druggist says 70% are 


good customers of his— 
“I recognize about 70 per cent 
of the subscription list of Coun- 
try Gentleman for Lindsborg as 
good customers for our stare.” 
—Oscar Berglund, Druggist, 


Lindsborg, Kans. 





Heberling Is Appointed 


By Chrysler-Detroit Co. 

DETROIT. — Joseph E. Bayne, 
president of the Chrysler-Detroit 
Co., factory branch here, has an- 
nounced the appointment of Hal 
B. Heberling as general sales 
manager. 

Heberling is well known in De- 
troit automobile circles as sales- 
man, factory representative and 


AUTOMOTIVE DAILY NEWS, SATURDAY, AUGUST 14, 1937 


To Its Lansing Plant M E M A I ndex Declines 


branch manager. He started in 
the business back in 1913 with the 
old Columbia Motor Co., and re- 
mained there until he enlisted in 
the army in the World war. He 
joined Chrysler as a used car 
representative under the central 
division three years ago. He was 
promoted to merchandising man- 
ager of the Detroit region of the 
Chrysler division and held this 
position until selected for his 
present work. 


Motor Wheel Adding 


LANSING.—A $250 building 
program, designed to add 90,000 
square feet of floor space to 
present facilities, has been started 
here by Motor Wheel Corp. 

The first unit of the addition, NEW YORK.—Reports received 
to be ready by October, will be| from manufacturer members of 
used to make brake drums, while} the Motor and Equipment Manu- 


the second unit, to be used for| facturers’ Assn. for June indi-| 


final assembly of centrifuse|cate that, while service parts 
brakes, will be ready around | shipments to wholesalers made a 
December. satisfactory gain over May busi- 
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No derter prospects, 


LHE 


Homilies eset 


[’ you hand-picked a prospect list for your 
territory you couldn’t find any better 
names than those of the families who control 
the land, livestock and crops. Their need for 
automotive equipment is vital and constant. 
And they have the means to purchase what 


they need. 


These families are the Control Families of 
Rural America. Their control of crops and 
property gives them control of social and busi- 
ness activity in their communities. They not 
only are good buyers themselves (see opposite 
page) but, by example, they influence the 
buying of others. 


The 1,600,000 Control Family readers of 
Country Gentleman magazine are a hand- 
picked list of prospects for automotive deal- 


ers. They already own 10 per cent of all 


no Jeffer customers for you than 


ontrol 


OF RURAL 
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the automobiles, trucks and tractors in the 


United States. 


Manufacturers who advertise in Country 
Gentleman create demand for their products 
among your Control Family customers and 
prospects. You can add substantially to your 
profits if you watch for advertising in Country 
Gentleman, display it in your windows and 
tie up with it in your selling. Country Gentle- 
man, Philadelphia, Pa. 


FREE TO DEALERS 


The Ruralaria News Leader . . . issued monthly by 
Country Gentleman to help the dealers of Rural 
America... is packed with news and ideas about 
merchandising .. . filled with hints for building up 
sales and profits... sent free. Ask to get it regu- 
larly. Don’t miss a single issue. Write today to 
Country Gentleman, Philadelphia, Pa. 


CountTrRY GENTLEMAN 


FIRST with the CONTROL FAMILIES of Rural America 
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7 Per Cent in June 


| ness, decreases in other branches 
| of the industry brought the grand 
|index down several points, 

The grand index for all 
branches of the industry in June 
declined to 174 per cent of the 
January, 1925, index as compared 
with 181 per cent for May and 
157 per cent for June last year. 
|Shipments to vehicle manufac- 
‘turers for original equipment in 
June declined to 190 per cent of 
the base index, which compares 
with 202 per cent in May and 
166 in June 1936. 

Service parts shipments to 
wholesalers in June advanced to 
167 per cent of the base. The in- 
dex for May was 152 per cent and 
that for June 1936 was 151 per 
cent. Accessories shipments to 
wholesalers slipped a few points 
in June to stand at 99 per cent 
as compared with 103 per cent 
for May and 112 per cent for June 
1936. 

Service equipment shipments to 
wholesalers declined to 154 per 
cent of the base. This compares 
with 157 per cent in May and 11 
per cent in June, 1936. ° 


Canadian Sales 


Of Studebakers 
Up 29% in July 


WALKERVILLE, Ont. — Sus- 
tained activity in Canadian re- 
tail purchases of Studebaker pas- 
senger cars and trucks accounted 
for a 29 per cent increase in fac- 
tory sales during July when com- 
pared to the same month of 1936, 
it was revealed in a report made 
public this week by D. C. Gaskin, 
sales manager of the Studebaker 
Corp. of Canada, Ltd. 

“The rate of increase in the 
sale of Studebaker products in 
the first seven months of this 
year is 38 per cent ahead of the 
equivalent period last year,” 
stated Gaskin. “With this im- 
provement maintained even 
through the normally slow selling 
summer months, we have this 
further evidence that the year’s 
greater purchasing power is stable 
and wide spread.” 

“July sales figures on the 
Studebaker truck line also re- 
affirm the sweeping endorsement 
of public opinion that has been 
given these trucks throughout 
each month of this year. In July 
1331/3 more Studebaker truck 
units were sold than in July of 
1936 and orders now on hand 
point to a similar rise in the sales 
figures during the current month.” 


Fourth Furnace 


Ordered by Ford 


PITTSBURGH. — Rust Furnace 
Co. has been awarded a contract 
by the Ford Motor Co. for con- 
struction of a slab heating fur- 
nace for the company’s hot strip 
mill at Dearborn. 

The installation, which is the 
fourth such furnace made by 
Rust at the Rouge plant, will 
have a capacity of 30 gross tons 
of cold steel per hour. It is de- 
signed to operate on oil, with coke 
oven gas as a standby fuel. 


N. J. Automotive Plant 


Employment Has Gain 
TRENTON, N. J.—Employment 
in automobile and parts and rub- 
ber tires and goods plants in New 
Jersey during June continued to 
show gains over the previous 
month, being 0.2 and 2.2 per cent, 
respectively, higher than in May, 
according to statistics released by 
John J. Toohey jr., state com- 
missioner of labor. 

Despite the industry’s employ-: 
ment increase for the period, 
total payrolls in automobile and 
parts plants in June were down 
9.2 per cent, with the average 
weekly wage at $33.38 against 
$36.84 in May, a 94 per cent 
decrease. 
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Business Index Resumes Upward Movementin July 


New Maine Laws Cover 
Fees, Reflectors, Trailers 


AUGUSTA, Me.—Eighteen new 
acts relating to 


were passed by the present ses- 


sion of the state legislature just | 
|of these provides that no trucks 


ended. 

One act requires that every 
motor vehicle and every trailer 
shall have an adequate red re- 
flector attached to the rear. This 
act takes effect Nov. 1 

A special act was passed re- 
lating to motor vehicle road and 
tourist service, 
but licensed insurance compan-| 
ies to offer any road or tourist 
service, or to sell to any tourist 
camp or roadside house any in- 
signia indicating that same has! 
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ne 
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OR 


forbidding any| 


motor vehicles | 





been approved by any firm, asso- 
ciation or corporation. 

Other acts relate to fees for 
registration of motor trucks. One 


shall be registered for less than 
the manufacturer’s rated capacity. 
Safety glass is now required on 
all motor vehicles registered in 
the state for windshields, doors, 
windows and partitions on and 
after Dec. 31. 

Annual fees for registration of 
motor vehicles used for carrying 
passengers for hire and operating 


|over regular routes are fixed in 


another law, at double the rates 


eve _— 


a eee fas 


“branch to eee pri 





for ordinary passenger vehicles 
(private cars). 

Payment of the excise tax as a 
condition of and in advance of 
registration is required by an- 
other law. Charitable, benevolent, 
literary or scientific organizations 
are exempt. Non-residents regis- 
tering their cars in the state must 
also pay the excise tax, as well as 
a foreign corporation using a mo- 
tor vehicle in the state. 


No motor vehicle may be oper- 
ated in Maine that is more than 
40 feet overall, including trailer, 
and no trailer shall exceed 26 feet 
over all. Gross weight of a single 
motor vehicle unit, or combined 
unit, with load, must not exceed 
40,000 pounds. Truck tractors of 
a manufacturer’s rated capacity 
of three tons, used solely for 
hauling or conveying semi-trailers 
must pay $10; those over three 
tons $15. 


«| Reverses M ay, 


DETROIT. Reversing the 
downward trend followed during 
May and June, business turned 
“about face” during July and 
again marched on to show a gain 
of 1 per cent in the national index, 
according to the monthly survey 
of Brooke, Smith & French, Inc. 


At the end of July, according to 
the report, the national index 
stood at 3 per cent below normal, 
which compares favorably with 
the 10 per cent below position 
held in the same month last year. 

“Support to the general busi- 
ness situation,” the report states, 
“was received not only from the 
restored activity in the iron and 
steel centers, but from the grain 
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June Trend; 


Tops July ’36 by 7 Poiitis 


shipping agricultural regions 
where the increased activity is 
worthy of particular notice by 
sales executives.” 

Of the 147 trading areas, the 
report states that 74 improved 
their position in July, while 58 
declined and 15 remained without 
change. There are now 57 areas 
where conditions are either nor- 
mal or above normal. 

The greatest July gains, with 
indexes improving 4 per cent or 
more over June, were registered 
in the following areas: 

Akron, Canton, Casper, Chatta- 
nooga, Cincinnnati, Cleveland, 
Evansville, Kansas City, Knox- 
ville, Lincoln, Los Angeles, Lynch- 
burg, Macon, Minneapolis, Okla- 
homa City, Pueblo, San Diego, 
Scranton, St. Joseph, St. Louis, 
Syracuse, Topeka and Youngs- 
town. 

The following areas 
normal or above in July: 

Abilene, Albuquerque, Atlanta, 
Austin, Bakersfield, Bangor, Beau- 
mont, Billings, Boise, Canton, 
Casper, Charleston, W. Va., Char- 
otte, Chattanooga, Cheyenne, Co- 
umbia, S. C., Dallas, Denver, De- 
‘roit, Erie, Evansville, Ft. Worth, 
¥resno, Grand Junction, Green 
Bay, Greenville, S. C., Harrisburg, 
Iouston, Huntington, Indiana- 
polis, Jacksonville, Kansas City, 
4zynchburg, Manchester, N. H., 
fiami, Milwaukee, Mobile, Oak- 
and, Oklahoma City, Peoria, 
Phoenix, Portland, Ore., Pueblo, 
Reno, Richmond, Salt Lake City, 
shreveport, Spokane, Springfield, 
Mo., St. Paul, Tacoma, Terre 
faute, Tulsa, Washington, D. C., 
Wilmington, Winston-Salem and 
Yakima. 


Cadillac-LaSalle 
July Sales Top 
°29 Peak Total 


DETROIT. Cadillac - LaSalle 
delivertes to customers in July 
for the sixth consecutive month 
topped the comparative monthly 
highs of the company, D. E. 
Ahrens, sales manager, announced 
this week. 

“The previous all-time peak for 
July was set in 1929,” said Ahrens, 
“when 2,571 cars were delivered 
at retail. This year in July, deal- 
ers reported 3,840 cars, register- 
ing an increase of 49.3 per cent 
over the former record. 

“Even more remarkable than 
the July showing, which doubled 
last year’s business, has been the 
consistent gains of the 1937 
models. In eight of the nine 
months since shipments hit nor- 
mal proportions in November, 
customer deliveries have estab- 
lished record levels. 

“Excluding the 1937 models and 
selecting the nine months that 
have recorded the highest de- 
liveries in the November-July 
period, we get a total of 29,214 
cars. Against this volume, we 
have delivered 37,055 of the 1937 
models.” 


Midland Steel Gets 


Buick Body Contract 


DETROIT.—Midiand Steel 
Products Corp. has been awarded 
the 1938 model year contract for 
supplying Buick with frames for 
its series 40 and 60, it was an- 
nounced this week. 

A. O. Smith Corp., which has 
the 1937 contract, has obtained a 
contract to supply Chrysler Corp.’s 
Evansville and California plants 
and Dodge with substantial pro- 
portions of their frame needs, it 
was learned. 

Murray Corp. of America, 
which had a large portion of the 
business last year, has replaced it 
with a larger Dodge truck con- 
tract and with a _ substantially 
larger Ford Motor contract, it 
was learned. 


were at 
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th Dimension 


The News of Automotive Advertising 


By Pete Wembhoff 


Look 


Beginning with Nov. 9 issue, 
Look magazine will start accept- 
ing advertising after more than 
eight months on 
a strictly non- 
advertising 
basis. Guaran- 
teed circulation 
of picture mag- 
azine totals 1,- 
500,000, and the 
rate card fea- 
tures “frequency 
discounts.” 

Ned Doyle, 
formerly with 
Cosmopolitan 
has been named 
advertising manager of Look, 
with offices in New York; Frank 
Chaffee, previously with Good 
Housekeeping, is Chicago man- 
ager, while William, J. Mattimore 
will be Detroit manager. 

Mattimore, formerly advertis- 
ing director of Chrysler Corp., 
just prior to his appointment was 
an executive 
John & Adams agency. 


. J. Mattimore 


Ad rates range from $3,725 per | 


page for one insertion to a 26- 
time page rate of $3,100. 


Through Ruthrauff & Ryan, | 
Inc., Look has launched a space- | 
promotion ad campaign, answer-| 


Will 
and 


Look Accept 
“What Are 


ing “When 
Advertising?” 
Look’s Rates?” 


Salesmen 

Pontiac Salesmen's Guild Quar- 
terly, published under direction of 
S. C. Bray, sales promotion man- 
ager, for Pontiac’s retail sales- 
men, has made its debut in the 


Automotive 
On the Air 





(All Time, Eastern Daylight Saving) 


CHEVROLET—Sunday, 6:30 o.m., CBS. 
Rubinot? and guests. 
CHRYSLER—Thursday, 9:00 o.m., CBS. 
Major Bowes’ Amateur Hour. 
FORD—Tuesday, 9:00 p.m., CBS. 
*“‘Watch the Fun Go Ry."’—with Al Pearce. 
Sunday, 9:00 p.m., CBS. 
“Universal Rhythm.”* 
GEN. MOTORS—Sun.,. 8:00 p.m., NBC (Biue.) 
“Promenade Concerts,” with Erno Rapee. 
PACKARD—Tuesday, 9:30 p.m., NBC (Red.) 
“Packard Hour.” 
PONTIAC—Monday, Wednesday, 
p.m., CBS. 
‘News Through a Woman's Eyes.” 


STUDEBAKER—Mon., 10 p.m., NBC (Blue.) | 


“Champions.“" with Richard Himber. 


30 Years With Goodrich 


Celebrated by Official 


AKRON.—A _ special luncheon 
was held here last week in cele- 
bration of the 30th anniversary 
with the com- 
pany of F. E. 
Titus, assistant 
sales manager 
of the B. F. 
Goodrich Co. 
Titus shared 
honors at the 
luncheon with 
Fred A. Nied, 
general superin- 
tendent of the 
Goodrich Pacific 
plant, and L. E. 


F. E. Titus 
Nollan, manager | 


of the finished goods control de- | 


partment, both of whom also) 
passed the 30-year service mark. | 

Titus, who is in charge of sales | 
in the Pacific division, began his 
Goodrich career in 1907, as as-| 
sistant manager of the company’s 
Buffalo branch. 


Hileman Appointed 

CLEVELAND.—Announcement of 
the appointment of Paul D. Hileman 
to the position of general manager 
of the Jadson Motor Products Co., 
Bell, Calif., was made here this | 
week by L. M. Clegg, senior vice- | 
president of Thompson Products, | 
Inc., the parent organization. } 


with MacManus, | 





Friday, 2:00 | 





automotive house magazine field. | 

Constituting an experience table | 
or case history, the new quarterly | 
is designed to serve as medium | 
for exchanging helpful selling | 
ideas. Will carry news and pic- | 
tures of successful Pontiac retail | 
salesmen, who are leading can- | 
didates for membership in the} 
salesmen’s guild for 1937. 


Publication 


nice format, and carrying numer-| 
ous pix and sales tips from sales- 
men. 


Pix 

Two new offices, one in New 
York and the other in Cleveland, 
have been opened by Wilding | 
Picture Productions, Inc., com-! 


with 


Moving acres of earth, rolling tons of 
steel, drilling deeper oil wells, har- 
vesting grain, transporting materials 
and building them into finished prod- 
ucts, or just out for a drive—the 
chances are that Hyatt Roller Bear- 
ings are there, so broad is the range 
of Hyatt bearing sizes and appli- 
cations in industrial equipment, 
farm machinery, and motor cars. 


” y iro 
PTT — 
075 )\ ae 
bet a) 
: THIS BEHIND-THE-SCENES shot in Hollywood shows prepara- 
is a four-page Sf! eos bel le before shooting pi , of Mad ‘arroll, fil 
fair, printed in green ink with a| ons ng made before shooting pictures of ! at eleine Carroll, m 
B | star, on “The Prisoner of Zenda” set, from which life-size cutouts 
were made for continuing Auto-Lite’s “Parade of Stars” campaign. 
Full color cutouts of Miss Carroll are being placed in theatres show- 
ing the film. Replicas of Auto-Lite spark plugs appear in close prox- 
| imity, while the phrase “Both give perfect performance” identifies 
them with the dramatic campaign. 


mercial film producers. 
Both offices are being stocked 
contact 


Eo 


and creative per- 


sonnel, and review rooms will be 
provided with 35MM 
projection equipment 


15 


—_—_—— 


‘Personal Tax 
Liens on Cars 
Given Priority 


LINCOLN, Neb.—Attorney Gen- 
eral Richard C. Hunter, in an 
opinion just rendered to P. J. 
| Heaton, Cheyenne county attor- 
| ney, has ruled that personal tax 
liens on automobiles, as on all 
personal property, are superior 
claims to chattel mortgages. 

A part of the attorney general's 
| opinion was as follows: 

“We find nothing in H.R. 90 
(the automobile tax amendment 
| passed by the 1935 legislature) 
with reference to the procedure 
for taxing automobiles that will 
in any way differentiate automo- 
biles from other personal prop- 
erty in the determination of pri- 
ority between tax liens and chat- 
tel mortgage liens.... While such 
finding may appear to be harsh 
for finance companies, they can 
protect themselves by checking 


16MM 
the personal tax records. 


and 


TCU 


Turning wheels, shafts, and gears in 
every service, owe their power and 
maintenance conservation to Hyatt 
Roller Bearing design, precision, and 
strength. Masters of bearing manu- 
facture and application, Hyatt engi- 
neers and craftsmen are competent to 
meet all your requirements. Hyatt 
Bearings Division, General Motors 
Corp., P. O. Box 476, Newark, N. J. 


HYATT 


ROLLER BEARINGS 
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Pyramiding of Sales Tax on Cars Upheld in Mich. 





Referendum Being Sought 
On Mo. Fuel Tax Increase 


ST. LOUIS (UTPS). 
to three cents a gallon of the 
two-cent Missouri gasoline tax 
are being circulated throughout 
that state, sponsored by the 
newly-organized Gasoline Tax 
Referendum Committee. The 
measure was passed by the state 
legislature to be effective Dec. 8, 
1938. 

A total of at least 65,000 sig- 
natures to be filed with the pe- 
tition within 90 days after ad- 
journment of the last legislature 
is necessary to submit the meas- 
ure to voters. The referendum 
committee has set Aug. 23 as the 
last day on which petitions may 


Petitions | 
for a referendum on the increase | 


be returned to this committee. 
Petitions have been made avail- 
able at filling stations through- 
out the state in addition to those 
being presented elsewhere. 

The petition sets forth that the 
referendum was proposed after 
it became apparent that the 
legislature would pass the bill 
for the increase despite protests 
of the public. Voters should be 
permitted to express approval or 
disapproval of the increase, it is 
stated, because: they limited 
gasoline taxes for 10 years in 
1928, because they have hereto- 
fore approved all major road} 
legislation, and because 





ditional legislation is not needed 
for maintenance of highways. 

It is also declared that motor- 
ists pay more than their equit- 
able share of state taxes, and 
that although motorists com- 
prise only about one-fifth of the/| 
state population they have paid 
gasoline and license _ taxes 
amounting to nearly one-half of 
all state revenue in the last four 
years. The petition states that 
the increase would add $7 an- 
nually to the tax bill of the aver- 
age motorist. 

When the legislature passed 
the bill to increase the gasoline 
tax one cent it also passed a bill 
to reduce the cost of motor ve- 
hicle licenses, but the latter was 
vetoed by Gov. Lloyd C. Stark. 
Governor Stark had favored the 
fuel tax increase as necessary to 
| prevent a serious slowing down 


| of the road construction program. 





Ruling Permittin 8 Deduction 
Of Trade-Ins is Rescinded 


(C entinued from from Page 1) 


July 1 to Aug. 10, when the new 
ruling was made. 


Dealers, who have contended 
for several years that the original 
sales tax levy constituted double 
and treble taxation, argue that 
each sale of a new car involved 
the sale of the used car taken in 
trade, the sale of the second car 
taken in trade on the first, and 
so on. The sale, they contend, is 
properly the whole series of tran- 
sactions necessary before the 
dealer could receive the full pur- 
chase price in money of the new 
car first sold. 


Objection is made to computing 
the sales tax on the series of sale 


costs more than 
demonstrating 100% 
car performance! 


F you’re thirsty for sales, just bear this in 
mind: for /ess than the price of many a 


liquid thirst-quencher, you can demonstrate 


100% car performance! For that’s all it costs 
to demonstrate with Ethyl—simply a matter 


of pennies! 


The 1937 cars, particularly, need Ethyl to 
bring out their est performance. Average com- 


pression ratios are up to 6.25 to 1, and average 


compression pressures are 140 lbs. These are 


high compression figures that call for a high 


compression gasoline—Ethyl—to develop full 


performance. 


Since you use approximately two gallons of 


gasoline in the average demonstration—and 


since the extra cost of Ethyl is only a matter 


of pennies—figure it out for yourself. Can you 


afford not to use Ethyl? Can you afford to dem- 
onstrate anything /ess than 100% performance? 
Another thing to remember: if your car has 


an adjustable spark for the octane quality of 
the fuel used, be sure to set it to take full ad- 
vantage of Ethyl’s higher anti-knock value. 


P.S. Don’t forget that Ethyl puts new life in 
older cars, too. When you demonstrate a used car, 
put Ethyl in the tank and put new life in the 
engine. Make every demonstration 100%! 


prices, as for example: To col- 
lect sales tax on $600 for the 
sale of the first car, $400 for the 
sale of the traded-in car, and 
$200 for the sale of the second 
traded-in car, means collecting 3 
per cent taxes on $1,200, or twice 
the amount of the $600 which the 
dealer originally received. 

Starr ruled that this was the 
proper way to compute the tax, 
saying that “the Michigan sales 
tax is a privilege tax and each 
sale is a separate sale.” 

“The tax should be collected 
upon the total consideration re- 
ceived, including credits, money, 
property, etc.,.and not simply on 
actual cash involved in the 
transaction. Further, the _ tax 
should be collected on the sale of 
any article which previously had 
been accepted as part payment on 
other egeety, he declared. 


AMA Estimates 
July Car Output 
At 445,550 Units 


DETROIT. — July shipments of 
new passenger cars and trucks 
from factories in the United 
States and Canada amounted to 
445,550 units, according to pre- 
liminary estimates of the Aut»- 
mobile Manufacturers’ Assn. This 
figure compares with Automotive 
Daily News’ estimate of 442,975 
for the same period. 

The AMA figure represents a 
drop of 1 per cent under the 
same month last year, when 451,- 
206 units were produced. This 
June 521,139 units were manufac- 
tured. 

Total shipments for the first 
seven months were estimated by 
the AMA to have reached 3,362,- 
970 units, or 10 per cent above the 
corresponding period of last year, 
when 3,045,714 units were pro- 
duced. Except for 1929, this was 
the largest volume for the period 
ever reported by the industry. 

ADN on July 28 estimated that 
total production for the seven- 
month period would reach 3,357,- 
059. 


Chryaier Dealers 
Plan Driveaway 


DETROIT. - More than 250 
Chrysler dealers from Chicago 
and vicinity will be guests of the 
factory Monday and Tuesday. The 
party will arrive Monday morn- 
ing on a special train and will 
spend the day in inspecting vari- 
ous Chrysler plants. In the eve- 
ning the Chrysler division will be 
hosts at a dinner and entertain- 
ment at the Detroit-Leland hotel, 
with Joseph W. Frazer, vice- 
president in charge of sales, pre- 
siding. 

Following luncheon and inspec- 
tion of plants Tuesday, one of the 
biggest driveaways of the season 
will start, with approximately 250 
cars in the parade. The party 
will be in charge of L. F. John- 
ston, president of the Chrysler- 
Illinois Co., factory branch in 
whose territory the visiting deal- 
ers are located. 


Texas Licenses Increase 

DALLAS, Tex.—According to Her- 
bert Watson, of the Dallas county 
tax collector’s office, a total of 100,- 
920 licenses for 1937 have been is- 
sued on all types of motor vehicles, 
including passenger cars, trucks, 
trailers, tractors, ete., almost with- 
in 10,000 of the total of 110,941 for 
the 1936 license paying year. 


DENVER.—State gasoline tax 
collections for the first six months 
of this year were $3,758,105, com- 
pared with $3,353,483 for the sim- 
ilar period of 1936. 
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Vancouver Car Sales 


Setting Post--29 Mark 


VANCOUVER, B. C.—Vancou- 
ver is buying automobiles this 
year at a rate unequalled since 
1929 and in the first quarter of 
this year sales of new passenger 
cars totalled more than the cor- 
responding period in boom days. 

Reliable authorities on the situ- 
ation here predict that for the 
whole of 1937 sales of passenger 
cars in Vancouver will reach a 
total of 4,500 units, which will be 
the highest since 1929, when 4,700 
units were sold. 

In the first three months of this 
year, sales of passenger cars 
reached 1,473 cars, an increase of 
346 over the total of 1,127 for the 
first three months of 1929. 

The increase in car sales from 
the low points of 1932 and 1933 
has set a pace for business recov- 
ery in Vancouver. Final totals for 


Labor Relation 


Laws Urged in 





NEWARK, N. J.— Adoption by 


| the 


the state legislature of industrial | 


relations legislation to “clarify 
problems growing out of applica- 
tion of the Wagner Act in New 
Jersey, to stabilize industry, with- 
in the state, and to protect ade- 


quately the mutual rights of la-| 
bor, capital and the general pub- | 


lic,” is urged by the New Jersey 
chamber of commerce. 

Declaring “the new field of em- 
ployer-employe relations, opened 
up by the National Labor Rela- 
tions Act, is jeopardizing the sta- 
bility of industry in New Jersey, 
which now finds 


| of 


itself entirely | 


without any authoritative legisla- | 


tive guide for the handling of a 
multitude of situations involving 


the general public interest,” Wal- | 
ter Kidde, chamber president, in| 


a statement August 10, added that 
“if New Jersey industry is to 
move ahead toward establishment 
of higher standards of living, 
problems created within our state 
by the Wagner Act must be clari- 
fied. “Labor itself must show a 
disposition to protect its own 
long-range interests by assuming 
responsibilities commensu- 
rate with its new privileges.” 


Farris Heads Annual 


Motor Truck Show 
NEWARK, N. J.—Claytcn 
Farris, of East Orange, has been 
elected vice-president and gen- 
eral manager of the National 
Motor Truck Show, Inc., which 
will conduct its fourth annual 


exhibition at Centre Market here | 


Nov. 6-12. 
Trucks and vehicles designed 


to meet transportation needs in| as compared with $810,791 
and com-| 


all lines of industry 
merce will be exhibited at the 
show, it is stated. 


| ple, whose income over the past 


N.J. by Chamber 


| will be accounted for by the early 


1937 on sales of passenger i 
commercial cars are expected to| 
run about four to five times| 
greater than 1932. 

Benwell-Atkins’ figures of pas- 
senger car sales for the first six 
months of this year at 2,663 cars, 
run more than four times greater | 
than for the first six months of 
1932 at 649 cars and more than | 
five times greater than the 478 
cars for the same period in 1933. | 

If the total estimate of 4,500} 
cars for the full year is realized, | 
it will be more than four times | 
greater than 1932 and 1933. The| 
increase in commercial cars has | 
kept well in line with that of pas- | 


WEST ORANGE, N. J.— Albert 


Ww. 
rings 
gines, 


for 


founder 


internal 


of 


the 


Wenzel, 57, developer of piston 
combustion 


en- 
American 


Hammered Piston Ring Co., now of 


Baltimore, and president of the 
U. S. Hammered Piston Ring Co. of 
Sterling, N. J., died at his home 
here Aug. 11. He held patents on 
piston rings used by all manufac- 
turers of airplane motors. 
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| 

Increase Fuel Tax 
| RAWLINS, Wyo.—The city coun- 
cil has passed an ordinance imposing 
a one-cent additional tax on gaso- 
line, the funds so raised to be used 
ifor street and alley improvements. 


CUSTOMERS GLADLY PAY YOU THE SLIGHT 
ADDITIONAL COST 


senger cars. | § 


Despite the fact that 1937 sales | 
will be within striking distance of 
the figures of 1929, dealers are 
heartened by the fact that the in- 
ventory of used cars in the city 
is not nearly half of that of 1929. 

They ascribe this condition to 
increased buying of better- 
class used cars by working peo- | 


two or three years has improved 
with business conditions as a 
whole. 

Apart from the natural in- 
creased buying of new cars in 
Vancouver, dealers state that a 
great deal of the gain for 1937 


introduction of 1938 models, 
which are expected at Vancouver 
during October. 


It is the opinion of Vancouver 
dealers that with a continuation 
present favorable business 
trends, sales of new passenger 
cars in 1938 will run as high as 
5,000 units, an all-time high rec- 
ord for Vancouver. 





Bumper Crops 
Cheer Northwest 


MINNEAPOLIS.—A billion-dol- 
lar crop in the four northwest 
states of Minnesota, North Dako- 
ta, Montana and South Dakota is 
in prospect on the basis of a re- 
port by the department of agri- 
culture. 


Special reports to zone and 
regional offices of automobile 
manufacturers here reveals that 
from these crops alone, which in- 
clude wheat, barley, oats, rye and 
corn, the returns direct or through 
feeding appeared likely to yield 
around three-quarters of a billion 
dollars. Value of hay, potato and 
other crops not listed will, it is 
estimated, run the total figures 
close to the billion-dollar mark. 


Va. Fuel Collection Up 

COLUMBIA, S. C.—Gasoline tax 
collections for July totaled $946,310, 
in July, 
1936, according to Chairman Walter 
G. Query of the state tax commis- 


| sion. 


WINNERS IN THE SLOAN AWARD safety contest in Detroit 
Chevrolet plants were feted last week in Detroit, and prizes presented 
to the two high score men shown here. Left to right: S. A. Wood- 
mancy, Chevrolet Gear & Axle plant manager; Arthur E. Cole, fore- 
man in the plant; Ray Fisher, a spring and bumper plant foreman; 
and A. E. Prosser, assistant manager, forge plant. 


FOR SKID CONTROL 


investment required 
to make these new De 
Luxe Equipment Profits 


It costs you nothing to take advantage of 
this new SKID CONTROL everyone is talk- 


ing about. 


You don’t need to stock Royal Masters— 


or lay out any investment—all you need is 


a Royal Master for the showroom, or like 


many successful car dealers, a set of these 


tires on one of your regular demonstrators. 


This can be easily arranged. 


Our sales reports prove that hundreds of 


car dealers are making plus-profits from the 


sale of these DeLuxe Safety Equipment tires. 


You can make these extra profits, too, on 


your new car sales. 


Talk to the U.S. Salesman or local distrib- 


utor or write us today for particulars. 


=>, FREE 


=| With this 


FOR YOUR SHOWROO 


HAND DEMONSTRATOR 


one-minute showroom 


test you actually demonstrate the 
\\* advantages of SKID CONTROL. 


/ 


US-ROYAL Zapzee 


U.S. Tire Dealers Mutual 
Corporation 


a) 


la 


1790 Broadway, New York City - 5725 Telegraph Road, Los Angeles, Calif. 
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Packard Dealer Cites Values of Modern Servicing 


New Building is 


By St. Louis Distributor 


ST. LOUIS. (UTPS).—With con- | 
stant changes in automobile de- 
sign and requirements, it is im- 
perative that the service end of | 
the industry keep apace through | 
modernized equipment and facili- 
ties, according to G. M. Berry, 
president of the Berry Motor Car 
Co., Packard distributor here. 

The Berry company recently | 
added a new and modern service 
building to its already extensive 
facilities. 

“Today the most important 
item of service work is lubrica- 


| quate 


| door, 
| park in rotation so that the cus- 





tion,” said Berry. “Otherwise, 
most jobs are short and the ob-| 
jective of the owner is to get the 
job done and the car back in his | 
possession as quickly as possible.” | 

The new Berry service station 
was designed, first, to facilitate 
order writing; second, to facili- 
tate the diagnosis of trouble and | 
its prompt adjustment; third, to 
do this under conditions so favor- | 
able as to light and equipment 
as to assure accuracy and mini- 
mize the cost. 

A parking area extends prac- 
tically the entire length of the 
new structure, exemplifying the 
view that in modern service oper- 
ations the outdoor parking lot is 





31 ROLLS-ROYCE 
AUTOMOBILES 


SERVICE RIGHTS AND PARTS 
MACHINERY AND GARAGE EQUIPMENT OF 


BREWSTER 


Formerly Springfield Manufacturing Corporation 
MAKERS OF ROLLS-ROYCE AUTOMOBILES 


2701 Bridge Plaza North, 


WEDNESDAY, AUGUST 18, 1937 AT 10 A.M. 
DAYLIGHT TIME, ON THE PREMISES 


AUTOMOBILES. 
Ascot Touring, Newmarket Cx 
bodies mounted on Phantom chassis—new 
sine, 9 Pierce-Arrow Limousines, Town 
Chevrolet, Buick and Reo automobiles. 


SERVICE. Large stock Rolls Royce finishe 


drawings and blue prints. 


dies, fixtures, 
Pierce-Arrow trucks and pleas 


MACHINERY. Shapers, 
Sanders, Acetylene Outfits, Vises, 


ire cars 


Drills, 


GARAGE AND STOCK ROOM EQUIPMENT, OFFICE FURNITURE AND 


OFFICE EQUIPMENT, ETC. 


To be sold in separate lots 


Sale by Order of Owners 
Descriptive Illustrated Catalogues Upon Application to 


SAMUEL T. FREEMAN & CO. 


Auctioneers 


27 William St. 
New York 


1808-10 Chestnut St. 
Philadelphia 


| to facilitate diagnosis and adjust- 


ag Dle. 


31 Rolls-Royce Huntin 


mvertible Sedans and Henley Coupes; 


Rip Saws, Planers, Shears, Grinders, Jointers, Threaders, 


is Added 


almost as important as an ade- 
building. In _ the 


parking lot, fenced in for privacy, 
and with a concrete surface to} 
minimize dust and dirt. 

From the rear end of the lot, a 
driver enters a daylight building | 
without posts, and proceeds to a 
designated location, which keeps} 
cars away from the _ entrance | 
for order writing. Cars 


tomer will be waited on in turn. 
All modern equipment known 


such as front-end align-| 
ments, motor analyzer, wheel! 
balancer, headlight adjuster, | 
spark plug cleaner, etc., is avail-| 


ments, 


For the new building, with | 
three sides entirely of glass, the} 
addition of two skylights on the | 
side of the dead wall gives day-| 
light conditions throughout the} 
interior. The roof is of pre-cast | 
concrete, covered with Celo-tex 
for insulation, and _ ventilating | 
fans in the skylight provide for | 
complete change of air every six | 
minutes. Exhaust from running 


Berry | 
operation the owner enters the| 





motors is conveyed through con-| 
duits underneath the floor and} 


lated from overhead swivel con- 


& CO., INC. 





Long Island City, N. Y. 


gton Limousines, Town Cars, DeVille, 
custom built 
and reconditioned. Also Brewster Limo- 
Cars and Sedans; Lincoln, Studebaker, 


d and unfinished parts as well as jigs, 
Also large stock service parts for 


Reamers, Cutters, Etc. 


only—Immediate delivery. 


80 Federal St. 
Boston 








| large enough for a full-size oil 
barrel, 


| barrel 
| directly from this original 


| 65 per cent of all the company’s 


| such 
| wrecks, painting and sheet metal | 
| work, 
| third-floor 
| plant, as heretofore. 


Ethyl Appoints 


| Corp., 


— phos 


/ ' 
| i 
| 
; 


IN KEEPING PACE WITH the constant changes in automobiles, the Berry Motor Car Co., Packard 
distributor, St. Louis, recently erected this modern service building to provide up-to-date service. A con- 
crete-floor parking lot extends the full length of the building, to facilitate handling of cars and minimize 
dust and dirt. All the latest equipment has been added to building to take care of additional business. 


| blown out of the building by an 


electric blower. 


Attention has been given to)} 
lubrication in proportion to its| 
importance as one of the major | 
maintenance works for the auto- 
mobile owner. The department is | 
equipped with two _ hydraulic} 
hoists electrically operated. All 
lubricants are piped from their 
containers to the point where 
they are used, either under the 
floor or on the ceiling, the high 
pressure lubricants being oper- 
coming 


nections; the others 


Grease and oil containers are} 


so that there is no trans-| 
fer of the lubricant from the) 
to a smaller receptacle. | 
The barrel itself is rolled into a| 
suitable container with the 
pumps, while lubricants are forced 
oil 
barrel to the car. 

It is estimated that from 60 to 





work will be done in the new 
service building. Larger jobs| 
as motor overhauling, | 


be Handled 
shop of the 


in the} 
main 


will 


Bevan, Banks 
NEW YORK.— Thomas R. A. 
Bevan has been elected a vice- 
president of the Ethyl Export | 
foreign subsidiary of the | 
Ethyl Gasoline Corp. Bevan will 
continue as manager of the Lon-| 
don office of Ethyl Export, a post | 
which he has occupied for the 
past ten years. 


He is 34 years old, a native of 
Monmouthshire, Wales, and a) 
graduate of Cambridge Univer-| 
sity. Prior to joining the Ethyl | 
Corp., he was associated with the 
Anglo-American Oil Co., Ltd.| 
Francis Rodwell Banks has been | 
named assistant secretary of 
Ethyl Export. 


| follow a scheduled program 
| preparing the higher-priced ed 
| through the floor to a centrally | ? P g & P = 
located tower. 


Reconditioning 


Plan Gains 


25%, tor Cheyenne Dealer 


CHEYENNE, Wyo.—F. S. 


Knox, president of the Knox 
Chevrolet Co., which maintains 


two used car lots and service sta- | 


tions besides its central plant, has 
found that the best way to sell 
used cars is to stress the com- 
pany’s rebuilding plant and to 
in 


car for the sales lot. The Knox 
company has sold nearly a quar- 


this to the 
coupled with an 


tributes 


program, in- 


creased amount of used car ad-| 
| vertising. 


The program which Knox 
Chevrolet has adopted this year 
embraces 16 points of recondition- 
ing, as follows: 


1. Steam cleaned—Motor, chas- 


sis, housings, steering system, all | 


are thoroughly cleaned with live 
steam. 


2. Engine rebuilt—Thorough in- 
spection and the repair or re-| 


placement of all worn parts. 

3. 
spected carefully after they are 
cleaned. 


4. 
eliminated and joints tightened. 


The body is thoroughly checked, | 


and all dents are removed. 
5. 


6. Glass—Broken glass is re- 


| placed and lowering and raising 


mechanism is checked. 


7. Electrical — Starting system, 
ignition, battery, horn, lights, are 
completely checked by’ new sci- 
| entific equipment which, _inci- 
| dentally, is frequently featured in 
used car and service advertising. 

8 Brakes—A’ new Weaver 
brake machine checks every set 
lof brakes. Worn linings are re- 


DIVISION OF BORG-WARNER CORPORATION 


Chassis checked—Frames, | 
| cross-members, joints, are all in- 


Body tightened—Squeaks are | 


Upholstery — Re-upholstered | 
when needed. Spots are removed | 
|and interior thoroughly cleaned. 


placed and brakes properly ad- 
justed. 

9. Radiator—The whole cooling 
system is cleaned with a power- 
ful reverse flushing system. 


10. Steering—As a safety meas- 
ure, the complete steering system 
is carefully checked and repaired 


| where necessary. 


11. Tires—Repairs on tires are 


ter more reconditioned cars this|imcluded in the Knox rebuilding 


| year to date than for the same 
period a year ago, and Knox at-| 
rebuilding | 


jobs. Old tires are replaced with 
new when not deemed safe for 
5,000 miles of safe driving. 


12. Paint—The paint on every 
used car is carefully inspected 
and refinished when needed. 


13. Top—No leaky roofs on 
Knox rebuilt cars. They are all 
checked and repaired or replaced. 


14. Accessories—Even the ac- 
cessories come in for inspection 
and repair. Radios and heaters 
are guaranteed to perform on 
Knox rebuilt cars. 


15. Lubrication—Every car is 
properly lubricated in the com- 
pany’s modernized lubrication de- 
|partment before it is OKed for 
sale. 


16. Inspection—To top off the 
other 15 points of reconditioning, 
a general inspection is made to 
check every feature of the car. 


Knox points out that to main- 
tain all the equipment needed for 
his 16-point rebuilding program 
for used cars would make the 
overhead too high if used cars 
were the only consideration, but 
this equipment also is the integral 
feature of the company’s modern- 
ized service department. 


Tire Guarantees 


Are Modified By 
Mail Order Firms 


(Continued from Page 1) 


ard guarantee, the mail order 
houses nevertheless continue to 
guarantee their tires to give “sat- 
isfactory service,” which is con- 
siderably more than the present 
warranties given by rubber com- 
panies. 

With modification of the mail 
order houses’ guarantees, only 
the tires now sold by fuel stations 
are left in the “road hazards” 
guarantee class and efforts are 
being made to bring these outlets 
into line with the general prac- 
tices. 


Price increases ranging from 
one to 15 per cent on tires were 
| announced in the fall catalogs of 
lithe two principal mail order 
|houses, thereby narrowing the 
|gap between the rubber com- 
|panies’ outlets and mail order 
house stores. 








Chrysler Dealers to Hold Used Car Sale Week 
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National Drive Planned 


For August 


(€ Yontinued from. from Page 1) 


naturally has resulted in the ac- 
quisition of used car stocks that 
are far above the average in 
quality,” says Joseph W. Frazer, 
vice-president in charge of sales. 
“We do not believe that the aver- 
age man realizes what a tremen- 
dous lot he can get for his money 
in a used car right now and we 
are taking this means of telling | 
him. 

“Motorists have been trading in 
unusually fine transportation. 
They have made up their minds 
to have new cars and have been 
willing to sacrifice something to| 
get them. The percentage of used | 
cars only one or two years old is 
remarkably high and the per- 
centage of those approaching ob-| 
solescence is negligible. 


“In order to clear the decks for | 
their fall operations, when new 
car purchasing always increases, 
the dealers are willing to dispose 
of these used cars at very attrac- 
tive prices. In many instances 
the scarcity of storage space is 
an important factor at this time. 
It should not be understood that] 
this sales week program is in- | 
spired by unwieldly stocks, how- 
ever. The actual number of used 
cars in the hands of dealers is 
large, but the demand for them] 
is so good and the turnover so 
fast that in terms of the number 
of weeks’ supply on hand stocks 
are below normal numerically.” 


Plans for the sales week in- 
elude the use of factory news-| 
paper releases to tie in with 
classified advertisements placed 
by the dealers. These national re- 
leases will be general in char- 
acter and will call attention to 
the specific bargains advertised 
by the dealer in adjoining 
columns, 


Dealeva Will be urged to deco- 
rate their used car lots and sales- 
ré0mMms, to distribute promotional 


Registrations Hit 


Record of 2,000,000 


HARRISBURG, Pa. (UTPS).— 
Motor vehicle registrations in 
Pennsylvania now exceed. the 
2,000,000 mark for the first time 
in the history of the state. The 
total registration on Wednesday 
was 2,010,000, it was announced by 
J. Griffith Boardman, secretary 
of revenue. 


NICKELGRAM 
——11A——— 


Consider the punishment taken! 
by Diesel engine crankshafts in| 
truck, bus and rail-car service.| 
Apart from complex stresses de-| 
manding superior mechanical) 
properties, the metal must pro- 
vide high resistance to fatigue, 
and exceptional resistance to 
wear on the hard-worked bear- 
ing surfaces. When you con-!| 
sider that a truck or bus niifst| 
maintain unfailing schedules if 
it is to pay its way, and that. bus 
operators expect engines to ldst'| 
about 1,000,000 miles before ‘re- 
placement, dependability is of 
particular importance. An out- 
standing example of modern 
practice is the counter-weighted 
crankshaft used on Cummins 
Diesel engines. To give the 
long-lived service expected of it, 
the shaft is made of a special 
THE Nickel - chromium - mo - 





lybdenum alloy steel. 


INTERNATIONAL 
NICKEL COMPANY 


INC. NEW YORK, N. Y, 





| wards. 


| 
30 to Sept. 4 
| 


USED CARS 
4 ei 


toearrert 


ser + 


te 


literature and to stage whatever | 

“stunts” locally they may find ex-| iigaums i ee | pla aaa, iy wan 7 
pedient. The factory has pre-| PF v3 b? pastel 
pared special banners and pen-| 
nants, as well as advertising mat-| 
ter for local distribution. It is| 
recommended that all used cars| 
be reconditioned for this cam-| 
paign and that salesmen’s activi- 
ties be stimulated by special re- 


CONVENIENCE AND A STRIKING appearance are achieved in this new building erected by the 

J. C. Stephens Motor Corp. (Ford) Buffalo. Containing 15,000 square feet of space, the building is located 

on a corner well out of the downtown section. The new car showroom is on the main floor, with space 

for 30 used cars. Lubrication stalls and wash racks are open at both ends. Additional used car storage 

It is pointed out that the re-| SPace is at the rear of the building. The central tow er, constructed of black structural glass, is indirectly 
cently announced price advances| illuminated by a 10,000-watt bank of lights. 


on several makes of new cars are | : ; “1 

likel i ices | 

in pd = ee "aad that | | tention to the sales tax law regula- 

ig p > n an tion which provides that before any 
e buyer who moves at once may | vehicle is licensed in Colo-| 

Save money. the owner must show 


tax or a used tax receipt, the latter 
being obtained in cases where the 
motor vehicles are purchased out- 
side the state. 


Owners Warned 


DEN VER—Homer F. Bedford, 
| | state treasurer, this week called at- 


| motor 


| rado, a sales 


Here’s how one large body builder 


reduces Dead Weight 


WITH COR-TEN 


A “These units are constricted entirely 
of high strength alloy steels, These 
newly developed steels have hidher ten- 
sile strength, which when properly uti- 
lized by re-designing offer great savings 
in weight without sacrificing strength or 
the ability to stand up under hard every- 
day work.” 


B “Weight savings over conventional 
equipment average around 25°% on the 
smaller units up to 40°% on the larger 
units. This exceptional light weight 
makes it possible and practical to use a 
definitely smaller tractor.” 


up, Cor-TEN prices have not in- 
creased. Now, you can build with 
this superior ste el—get all the money- 


VERY extra pound you haul 


around on your commercial 


‘equipment increases gasoline costs, 
lowers speed, wears out motors, 
lbrakes‘and tires faster, reduces profits. 
Many truck designers have found 
‘that dead weight can be reduced at 
low cost by building light with U-S-S 
Cor-Ten and U-S:S Man-TEn. 
Weight reductions of 25% to 40% 
are easily obtainable withoue sacrifice 
in strength, safety or durability. 
Because ‘Cor-TEN has four to six 


times the corrosion resistance of ordi- 
nary steel, it will last long and repair 
costs will be low. 

Remember, Cor-TEN and Man- 
TEN can be worked with little change 
from ordinary shop methods, with 
regular equipment — an important 
factor in keeping construction and 
repair costs low. 

While other steel prices have gone 


saving advantages of lighter weight, 
great strength and long life with 
little or no increase im cost over ordi- 
nary steel. 

Check up the weight of your equip- 
ment — be sure it is not built too 
heavy for economy. Find out how 
Cor-TEen, Man-TEN and other U-S-S 
High Tensile Steels will rid it of costly 
dead weight. We welcome inquiries. 


U-S‘S HIGH TENSILE STEELS 


AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago, and New York 
CARNEGIE-ILLINOIS STEEL CORPORATION, Pittsburgh and Chieage 


Columbia Steel Company, 


COLUMBIA STEEL COMPANY, 
NATIONAL TUBE COMPANY, 
TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 


San Francisco, Pacific Coast Distributors * United States Steel Products Company, New York, Export Distributors 


San Francisco 
Pittsburgh 


UNTTE DS TATES STEEL 





20 


Denver Dealers Pressing Drive on Used Cars 
Bright Prospects Viewed a " 7 | 


| 


For New Car Sales in F all 


DENVER.—\Local automobile 
agencies are continuing their 
drive to dispose of their used car 
stocks in order to be in the best 
possible shape for new car busi- 
ness when the 1938 models make 
their appearance. Reports from 
Denver new car establishments 
are to the effect that sale of both 
new and used cars is good at this 
time with a bright outlook for 
fall due to the fine crop promise 
in the farm sections of the state. 
All new car agencies are using 
considerable newspaper space 
these days telling about their 
used car stocks. 

‘Don’t Envy the Jones! Get a 
Good Used Car Yourself. See 
these unusual values,” was the 
title of a one-column seven-inch 
ad during the week over the name 
of the Marcus Motors, Inc., Stude- 
baker distributors, and which is 
headed by Sam Marcus. 

Continual pounding away with 
newspaper advertisements, ac- 
cording to Marcus, brings results. 
“We are selling used cars,” he 
said, “and we attribute a good 
part of it to our newspaper pub- 
licity. We are cutting down our 
stock and hope to be in good 
shape for fall new car business 
as a result.” 

Tom Botterill, Inc. Hudson- 
Terraplane distributors, have been 
doing some good advertising fea- 
turing the used car stock of the 
firm. During the past week a new 
type of ad has appeared from this 
agency. The ad is two columns 
wide by some four inches deep. 
It calls attention to the “Midsum- 
mer Clearance of Indorsed Used 
Cars,” but little is said about the 
price of the cars in this ad series. 
Instead a statement signed by 
Mr. Botterill is featured. 

The Hoskins-Beatty Oldsmobile 
agency just recently purchased 
the corner lots adjoining its 


Coming Events 


SEPTEMBER 
15-17—Akron. SAE Section Regional Tractor 
Meeting. 

i—Chicago. SAE Section 
Transportation Meeting. 
30-Oct. I1—Tulsa, Okla. SAE Fuels and la- 
bricants Regional Meeting. 


29-Oct. Regional 


OCTOBER 


7- 9—Los Angeles, Ambassador Hotel, SAE 
National Aircraft Production Meeting. 

7-17—Paris. Automobile Salon. 

14-23—London. Automobile Exposition. 

18-20—Chicago. 

27-Nov.3—New York. National 
Show. 

27-Nev. 3—Toledo. Automobile Show. 

28—New York, Commodore Hetel. SAE An- 

nual Dinner. 

28-Nov. 8—Milan, Italy. International Automo- 
bile Salon. 

30-Nev. 6—Bosten. Automobile Show. 

30-Nov 7—Los Angeles. Automobile Show 

30-Nov. 7—San Francisco. Automobile Show. 

3I-Nov. 6—Cincinnati. Automobile Show 


NOVEMBER 


2- 8—Youngstown. 0. Automobile Show. 
4-13—London. Commercial Automobile 
6-11—Omaha. Automobile Show. 
6-12—Akron, 0. Automobile Show. 
6-12—Columbus. 0.—Automobile Show. 
6-12—Newark. Truck Show. 
6-13—Brookiyn. Automobile Show. 
6-13—Buffale. Autemobile Show. 
6-13—Chicago. Automohile Show. 
6-13—Detroit. Automobile Show 
6-13—Indianapolis. Automobile Show 
6-13-—Newark. N. J. Automobile Show 
6-13—Philadelphia. Automobile Show. 
6-1%—Pittsburgh. Antomohile Show. 
6-13—Toronto. Automobile Show. 
8-13—Des Moines. Automobile Show. 
12-20—Glasgow. Scottish International 
mohile Exposition 
13-20—Baltimore. Automobile Show. 
13-20—Rochester. Automobile Show. 
192.20—Cleveland. Automohile Show. 
14-20—Sopringfield. Automobile Show. 
14-21—St. Louls. Automobile Show. 
14-21—Portiand. Ore. Automobile Show 
15-18—Louisville, Ky. ATA Truck and Equip- 
ment Show. ATA convention. 
1{5-20—Denver. Automobile Show. 
15-20-—Jersey City. Automobile Show. 
15-20—Ottawa. Automobile Show. 
17-24—-Milwaukee. Automobile Show. 
20-27—-Montreal. Automobile Show. 
27-Dec. 4—Kansas City, Mo. Automobile how, 
3- 4—Chicago. Fourteenth Annual N. 8. P. A. 
Convention. 


DECEMBER 
8-10—Fiint, Mich. SAE National Production 
Moeting. 


Automobile 
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Goodyear Offers 


New Tractor Tire 


building and has converted the 
space into an attractive used car 
sales lot. Advertising space is 


AKRON.—A new tractor tire 
| with specific tread for specific 
taken calling attention to the cars| FP onl agree a ae oe 
for sale on the lot and the fact | fj ; See . Sa 

| Rubber Co. 


that “these cars are Safety Test- | iim = ¢ é mn | , 
ed and Unconditionally Guaran- : - : Sh ok, * The new tire, to be known as 
teed” is stressed. 4} the Goodyear Sure-Grip Tractor 
The Cullen-Thompson Motor | Tire, features high sharp lugs 
Co., Chrysler-Plymouth distribu- WITH ITS BRILLIANT night-time illumination, this new used with wide spacing between the 
car lot recently opened by El Cortez Pontiac Co., San Diego, Calif. is |/U8S, 4 wide angle of pitch and 


tors, is using advertising space to 
said to be producing excellent results. The new lot is located across | *'8 Shoulders for extra traction 


list its used car stock and call at- 

tention to the fact that this stock in mud, wet clay or gumbo. It is 
C Ie y 4 ~ < | ’ - " 

from the Srns’s oo salesrooms. E | presented as a running mate to 


has been reconditioned properly 
and carries a guarantee covering | |the Goodyear All-Traction Trac- 
|cars we take a few days off and; Metropolitan Pontiac, Inc., is|tor Tire, which has a more com- 


both parts and labor. 

“Our used car stock is moving} put our salesmen out on used car} calling attention to the fact that | Pact type of tread for sand, loam 
well at this time,” said Gene Ar-|sales. In this way our used car|along with advancing car prices|@nd other loose soil conditions. 
nold, manager of the Central|stock is cut down and then we|used car prices will not escape | Heretofore, most tire manufac- 
Chevrolet Co. “When we see that | continue our new car drive with| and so now is the logical time to | turers have confined tractor tires 


we are getting in too many used| renewed vigor.” | invest in a good used car. |to one general all-purpose tread. 


New Passenger Car Registrations, 15 States for July, 1937-1936 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., ana Metropolitan New York area which are compiled by Sherlock & Arnold. 
Complete cumulative figures appear each week until all 49 states are shown. States previous ly shown include: Delaware, North Dakota and the District of Columbia. 


CHRYSLER GROUP FORD GROUP GENERAL MOTORS GROUP 


STATES 


Chrysler 
Cadillac 
Chevrolet 


2286 
2420 
1088 
1736 
160| 1654 
118} 1846 
1888) 10325 
1536) 11088 
292| 2084 
279| 2148 
654; 3910 
546 1684 
474| 3646 
465) 4544 
274| 2286 
230| 2879 
135| 879 
97 789 
106| 1078 

75| 1078 

45, 495 

62 752 


i 752 
61 516 
41 


a 546 

167, 1417 
_ 235) 217, 2184 
595; 3930! 4731 31664 
209! 3995) 4110) 36689 


364| 
257| 
111) 
187| 


17 
18| 

1) 

2 
12| 
12} 
90 
93 


1337) 
1521| 
875 
1009) 
1273 
1407) 
5677) 
5568 
1003) 
1161) 
2729 
2242| 
2009 
2434 
1584 
L475 
395 
1( 1 
807 
650 
395 
399 
316 
B34 
764 
890 


38| 


25) 


331) 
277) 
117| 
80 
201) 
15% 
1667| 
1213 
313 
255| | 
447| 
356) 
419 
325 
233 
217 
133 
85 
93 
69 
52 
66 
70 
52 
162) 
147 


1212 
1542 
741) 
1361) 
1028 
1361| 
4929 
6627| 
1189} 
1364 
2369) 
3343 
2269 
3256| 
1525) 
2202 
406 
438 
782 
877 
337) 
565 
310 
379 
889 


1570| 


759) 
810] 
447| 
487 
560 
572| 
3331) 
3761| 
678 
774 
1644 
1665| 
1265) 2083] 
1258} 1987] 
695! 1132] 
956 


1392 | 
367, 648] 
349 


| 572] 
351 5321 
369) 


5181 
184, 327] 
284 


445] 
166 355] 
220 


398 | 
235 588 981] 
_ 79) 312 888} 1374] 
°37 | 1795 1652; 5718) 11035 202001 19164 522) 19686 [| 4238 184) 17986 
361 1288 909| 5754! 12393) 20344] 19491) 282/ 19773 | 3295) 195) 24885 
°37 | 49797| 41283 150285 274583 515948 | 511568|14671/526239 [108596 6921429876) 16266/111274\121209|794142 
°36 1 31915) 22488/136347|272403|/463153 1435263) 6808/442071 | 85295) 62691553128] 6470\112737| 959591859858 

HUDSON GROUP AUBURN GROUP NON-AFFILIATED GROUP 


1389 | 
1374] 
699 
711 
9501 
876 | 
69421 
6910] 
1258 | 
1271] 
2904 
2516 


124| 
108} 


402) 
397) 
182! 
180 
272) 
225 
2254 
2332 
363 
395) 
756 
562| 
502! 
559| 
268 
303 
156 
149 
121 
111| 
99 
101 
108 
128 


37 | 
36] 
"37 | 
36 | 
37 | 
°36 | 
"37 1 
36 | 
"a7 a 
36 | 
“a a 
36 | 
37 | 
"36 | 
"37 | 
36 | 
27 1 
"36 | 
37 | 
36 | 
37 I 
"361 
"37 I 
"361 
“"—7 3 
"36 | 


104 
59 
24| 
11) 
55) 
32) 

698) 

369| 
92) 
30!) 

227| 

113 

166) 
70| 
60! 
35 
52 
35) 
23 
10 
16 
24 
53 
26 
82 


95 


Total, 3 States 
for July 


Arkansas 


Georgia 
47| 
659) 
448) 
125 
72| 
277) 
176] 
150) 
100) 
109 
98 
73 
39) 
37 
28 
28 
36 
28 
24 
76 


79 


183) 
97 
23) 
16 
65 
41} 
60 
30! 
37 
14 
11 
ae 
11 


y 
‘ 


Illinois 
5665 
1026 | 
1177 
2794 | 
2283 | 
2069 | 
2464 | 
1621 | 
1489 | 
406 | 
405 | 
818 | 
657 | 
399 | 
101 | 
324 | 
342 | 
785 | 
902 | 


Maryland 


Minnesota 


Missouri 





North Carolina 
Rhode Island 
South Carolina 


South Dakota 








Utah 
s 
6 


174 


235 


West Virginia 21 
12| 9 








~ Total, 15 States 
for July 
Total to Date 


STATES 


51) 
49) 
23 
21) 
52) 
50| 
859 
413] 
49| 
53} 
242) 
138 
30) 126) 
32| 82 
6 38) 
25 

46) 

26 

21 

5 
27) 
35 
30) 
31 
45| 
46 


123 
146 
38 | 
90] 
125] 
108] 
545] 
692] 23 21 
103] 6 
120] | 
226 
287 1 
164 | 
162] 
154] 
1371 
39] 
60] 
101 I 
sil 
18] 
35] 
491 
69] 


10) 
10} 
8 
1} 
4) 
6| 
78) 
104 
11} 
5| 
38) 
61| 


98 
117| 29} 
29 9 
83} 7 
112 13) 
94) 14 
465) 80 


572| 120) 


572 
86 17 
24| 


96 
196) 30) 
30) 


257 
142 22 
"3641 134 28} 
"371 = 133) 21 
"361 = 110 27| 
37 1 31 8 
em | 51] 9| 
37 | 94 7| 
36 | 76! 5| 
37 | 16 2| 
36 | 32| 3] 
37 | 41 8 
361 54| 15| 
37 1 68 11| 79 

"361 105] 24) ~=129 1) 


"37 25 
36 

"37 

36 

37 | 
36 | 
37 | 
36] 
37 | 
36 1 
37 | 
36 | 
37 I 


152 
89 
35 
13! 

124) 
67 

806 

439) 

151) | 61 
93 3| 73 

168) 182! 

130 188 

190 131| 31 

101) 156 41 

115 25 I 
67) 24 il 
70 110) 11 2218 
41) 13 41 1919 
60) 26 73 { 2710 
21) 16] 13] 1] 2386 
17| 22! 10) 1316 
13) 23) 5 1714 
25 55; 25 1396 
23) 36| 7| 1485 
87! 84 90 3597 

| 129) 40| 73) so 4817 

"371 1511) 253) +1764] | 26| 261 239) 1609) 2000) 1403) 1071 18! = 79680 

861 1781; —335|_ 2116] 39) 29] 681 327/974] 1137) 1188] 128; 116] 82872 

9227| 54953 136| 723 859] 7911) 43307| 59542) 42325| 29894, 7741 2076036 


37 | 45726) 
36 | 44718), 12650] 57368 1328 597| 19254 8819] 23847] 29840! 6257| 5682] 1935889 


Total, 3 States 
for July 


Arkansas 


97 
32) 
3630 
4339 


Georgia 
4460 


54 
13] 502 
44 | 


6] 


! 
il 
4 
21 


13 


Illinois 
Maryland 


Minnesota 
251 


10334 
8571 
9542 
5455 
6036 


Missouri 
3 


North Carolina 





Rhode Island 








South Carolina 


South Dakota 
1 


4 
16, 
80! 
28) 
50| 


Utah 1 
] 


| 
| al 


1 
West Virginia 





Total, 15 States 
for July 


Total to Date 


12 
142 
417| 36652| 
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Chris 


Sinsabaugh 


(Continued from Page 1) 


words, the competition of the six 
only cut down the count on the 
One-Twenty some 5000 units for 
37 over ’36. 

ok * * 


INTRODUCTION of the six was | 
a strategical move on the part} 
of Gilman. Before the One-Twenty | 


the factory had a limited market 
with the high-priced jobs. Pack- 
ard owners always have been 
loyal, but because of the top 
bracket in which it figured prior 
to this it did not have many 
Packards in the field. Conse- 
quently its replacement market 
was decidedly limited in compari- 
son with some of its competition 
with low-priced cars as the bait. 
The One-Twenty, however, broke 
the ice but 


how good a job it has done 
found in the remark of Gilman 
that his returns for ’37 show that 


92 per cent of the sales of the six | 


have come from competition. In 
other words, the encroachment 
business is paying big dividends 
to Packard. Only 8 per cent has 
been trade-ins of Packards for 
Packard sixes. That’s the milk in 
the cocoanut that Gilman is 
quaffing now. 
* * * 


NOW THERE'S a lull at the 


Packard factory. Production of | 


the current models has ceased and 
the output is being tuned up for 
the ’38 stuff. The new models will 
be NEW. There will be new 
bodies, all-steel, and 
longer wheelbases on 

lower priced lines and 
luxers will not be overlooked. 
Some time in early September the 
80-odd distributors will be called 
in for the peek and three weeks 
later will come the annual an- 
nouncement—the new lines will 
officially debut. 


the two 


* * 


SALES ACTIVITY during the 
year necessarily must have been 


high-geared to accomplish the re- | 


sults it has. Of course it will be 
some time yet before finis can be 
written to this chapter, but a 
glimpse at ADN’S “Top Ten” box 
will show you Packard has 
climbed from 11th to 8th and that 
Packard has the largest percent- 
age gain of all but one in the 
industry. 

Packard outlets have increased 
from 1363 to approximately 1900 


it has remained for | 
the six to complete the job. And | 
is | 


| Detroit we started 
larger, | 


|in the past year, which gain is 
attributed to the introduction of 
| the six. 
| * * * 


“DRIVING BETTER than 2,000 
miles over the mountains of 
Kentucky, Tennessee, North Caro- 
lina, Virginia, West Virginia and 
lower Ohio in a Willys standard 
sedan with two kids, a wife 
and all their trappings has con- 
vinced me that competition will 
need a real shot of laughing gas 
to laugh off the products of the 
motor makers of the Maumee,” 
contribs our own Bill Callahan, 
back from two weeks vacationing 
on the shores of Cape Fear, N. C. 


“Designed essentially as a 
transportation unit,” says the 
Callahan, “the little Willys, which 
Norm Beardsley, factory sales 
manager, asked me to break if I 
could, holds many surprises for 
those who expect transportation 
and nothing more. From an 


| economy standpoint the trip, de-| 
was | 


spite the mountain trails, 
made at an average of 26 miles 
to the gallon. Three quarts of oil 
were added over the entire trip. 


24 cents per. 

“AS TO ROADABILITY or 
riding qualities, fatigue at the 
ure. The first day out from 
at 9:30 


What with stops for lunch and 


| other reasons which are frequent 
the de} 





when you are toting the off- 
spring, we arrived at Lexington, 
Ky., about 8 p.m. with 369 miles 
on the speedometer. We stopped 
at Lima, O., and picked up some 
little crayon books for the kids, 
who were getting restless. This 
may seem like laying it on but 
so help me the two of them sat 
in the back seat coloring pic- 
tures for the next few hours in 
spite of the fact that the high- 
ways were largely macadam sur- 
face rather than concrete. 

“We were not out to set any 
records and the drive was planned 
as part of the vacation, so while 
we stopped at Lexington we 
easily could have continued long 
into the night without undue fa- 
tigue. The second day out we 
wound round and round through 
the mountains, over the Cumber- 
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ALSO MAKERS OF THE LARGEST SELLING COASTER BRAKE FOR BICYCLES 


This runs into real saving when} 
one gets into the southland where | 
gas, including tax, bumps up to} 





a.m, | WO 
third morning about 9:30 as 


any can be when consideration is 
given to the nature of the coun- 
try over which they are built. 
The road from Asheville to Char- 
lotte is well surfaced but winding, 
but in spite of that we arrived in 
Wilmington, approximately 400 
miles for the day’s driving, be- 
fore dusk and after dinner at the 
Cape Fear hotel continued down 
| the peninsula. Three days had 
taken us better than 1,000 miles 
and without any hurry or bustle 

this was a vacation. On the 
return trip we covered 428 miles 
the first day out coming to De- 
troit by way of Bluefield, W. Va. 


* * * 


“CERTAINLY NO better terri- 
tory can be found for testing the 
hill-climbing ability of a car than 
in this region of the Great 
Smokies. Roads are good and 
while turns are sharp, they are 
well banked. It requires no trick 
driving but just good pulling 
power to negotiate them. Gear 
changes in the Willys were neces- 
sary only in cases where some 
slower moving vehicle blocked 
the way. 





THREE EXECUTIVES of the Twin Coach Bus Co. examine the 


new Firestone latex whip sponge rubber cushion recently installed in 
one of the company’s buses. D. F, Kimball, Firestone representative, 
explains the structure of the new cushion as W. B. Fageol, vice-presi- 
dent of Twin Coach; H. E. Simi, chief engineer, and H. W. Fagert, 
sales department, left to right, look on. 


land Gap, and stopped over night; usual. From Asheville we con- 
| at Asheville, N. C. We had cov-| tinued east across the state to 


ered some 350 miles and on the 


hairpin curves 


end of the day is the best meas-| short wheelbase and high-geared 


| steering saved a lot of work and 


worry. We got underway on the 


in the hills the| 


“From the standpoint of speed 
we clocked as high as 70 m.p.h. 
on the level. A good cruising 
range can be maintained hour 
after hour at 55 if the law per- 
mits. Dave Wilson apparently 
believes the key to success in 
this industry is a product with 
git and guts and this trip con- 
vinced me the Willys has both. 


Wilmington, N. C., and _ then 
south on Cape Fear to Carolina 
Beach. 


In addition, it’s not a bad looking 
* little trick at that.” 


“THESE NORTH CAROLINA 
highways are as nearly perfect as 


And then the managing editor 
(Continued on Page 23, Col. 1) 





BENDIX 


FLOOR 
BUTTON 


CLUTCH OR 
ACCELERATOR 
PEDAL 


DASH 
BUTTON 


SWITCH-KEY 
Fully 
Avtomatic 


se 


i pw Bendix Drive can be easily and econom- 

ically used with any type of starting control— 
the conveniently located floor button —clutch or 
accelerator pedal, all operated by a slight push of 
the foot—the dash button, a mere touch of the 
button with your finger to start—Switch-Key, fully 
automatic, obtainable only with Startix plus the 
Bendix Drive. Simply turn the switch key on,— 
Automatic Starting and Re-starting is accomplished 
without any thought or effort on the part of 
the driver. 

When possible variants of the more or less con- 
ventional applications of starting equipment are 
under consideration, bear in mind the flexibility 
and economy of the Bendix Drive. It is easily 
adapted to any electrical starting system. All types 
and sizes of internal combustion engines may be 
started with the Bendix Drive—from the little 
marine motor to the giant Diesel—there is a size 
and type of Bendix Drive specially designed for 
the job. Time-proved in millions of installations, 
the Bendix Drive is unmatched —unapproached— 


in reliable, trouble-free performance. 


MACHINE COMPANY 
NEW YORK 


{viation Corporation) 


ECLIPSE 
ELMIRA, 


(Subsidiary of Bendix 





Motor Shares 
Reveal Slight 
Gains i in Week | 


By C. J. ALEXANDER 


NEW YORK.— Price changes | 
in automotive stocks haven't 
amounted to much in the past 
week, but Wall Street has been 
full of news of the motor in- 
dustry. Chief speculation, of| 
course, has centered around the 
price advances announced by a 
number of companies, and the 
Cord-Auburn situation. 

In the meantime, the Street is 
looking ahead to the introduction 
of new models this fall. 

Good buying is said to have 
been going on recently in motor 
accessory shares by important 
interests. While the third quarter 
is usually the poorest of the year 
from an earnings standpoint be- 
cause of shutdowns preparatory 
to introduction of new cars, it is 
believed the change-over periods 
this year will be shorter, and that 
practically all companies should 
be in good production during 
September. 

Higher earnings of companies| 
in this field than in the third 
quarter of last year are an- 
ticipated. 

The ADWN stock price averages 
for Aug. 11 compared as follows 
with the preceding week and a 
year ago: 

Year 
Ago 
48.64 
51.64 
41.22 


Last This 
Week Week Change 
ecescccee 43.30 45.60 
44.49 44.95 
-39.47 39.75 


55 43.55 


24 motors +-0.30 
+0.46 


28 


10 car-truck co's. 
10 parts-acces. 40 
4tire-rubbers .....43 5 0 il 
Announcement of price ad- 
vances by General Motors on its | 


current models brought renewed 


oO 25 





interest in the company steck} 
marketwise. During the period| 
under review, there was more 
strength and interest in GM, with | 
the higher price announcement 
out of the way, than in Chrysler, | 
which had not raised prices. 

Several increases in dividends | 
have been voted recently by au- 
tomotive companies. Collins &| 
Aikman voted a quarterly of $1, | 
payable Sept. 13, as against 50 | 
cents previously, and the regular | 
$1.25 on the preferred, payable | 
Sept. 1. 

Libbey -Owens-Ford declared | 
$1.50 on its capital stock, as 
against the previous quarterly of 
75 cents, although an extra was | 
paid on the last dividend dates. | 
Bower Roller Bearing declared | 
$1 on its stock, as against 50 
cents in the previous quarter, pay- 
able Sept. 25. 

Vogt Manufacturing declared | 





Borg-Warner Nets. 
$4,300,000 in Half. 


| 

CHICAGO.—Borg-Warner Corp. | 
and subsidiaries report for six 
months ended June 30, 1937, net} 


profit of $4,304,299, after de-| 
preciation, federal income taxes, 
etc., equivalent to $1.87 a share 
on 2,302,004 shares (par $5) of| 
common stock excluding 159,850 | 
shares in treasury. No provision | 
was made for federal surtax on 
undistributed profits. 

This compares with net profit | 
in the first half of 1936, of $3,-| 
458,126, equal, after dividend re-| 
quirements on 7% preferred stock 
then outstanding, to $2.94 a share | 
on 1,150,961 common shares. 

For quarter ended June 30, in- | 
dicated net profit, based on a 
comparison of the company’s re-| 
ports for first quarter of fiscal | 
year and the six months period, | 
was $2,132,376, equal to 92 cents 
a share on 2,302,004 shares of 
common, comparing with $2,171,- | 
923, or $1.88 a share, on 1,150,982 | 
common shares in _ preceding | 
quarter, and $1,882,763, or $1.59 a| 
share on 1,150,961 common shares, 
in June quarter of previous year, | 
after preferred dividend require- | 
ments. 
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Wall Street Awaiting Effects of Car Price Boosts 


40 cents, payable Sept. 1, as 
against the previous declaration 
of 20 cents. 

Nash-Kelvinator declared 25 
| cents, payable Aug. 20; Bendix 
| declared 25 cents, payable Sept. 
|13; Ford of Canada declared $1 
on its A and B stock, payable 
Sept. 18, and Goodyear Tire & 
Rubber, declared 50 cents on its 
common and $1.25 on its pre- 
ferred, payable Sept. 15. 

Electric Storage Battery de- 
clared 50 cents on its common 
and a similar amount on its pre- 
ferred, payable Sept. 30. 

Clark Equipment on Sept. 15 
will pay 50 cents on its common, 
as against 40 cents previously, 
and $1.75 on its preferred. Colum- 
bus Auto Parts has declared 75 
cents on account of accumula- 
tions on its preferred stock, pay- 
able Sept. 1. Giving effect to this 
payment, arrears will be $3.15 a 
share. 


Goodyear Profit 
Jumps First Half 


AKRON. — Consolidated net 
earnings of the Goodyear Tire & 


| Rubber Co. and subsidiaries for 


the six months ended June 30, 
1937, after taxes, depreciation and 
interest, but without allowance 
for surtax on undistributed profits 
amounted to $8,068,352, after de- 
duction of a special reserve of 
$1,500,000 to meet fluctuations in 
prices of raw materials and other 
contingencies. These earnings 
compare with $3,598,683 for the 
corresponding period in 1936. 

Consolidated net sales during 
the first six months of 1937 in- 
creased to $116,475,700 as com- 
pared with $90,908,684 during the 
| Same period in 1936, a gain of 28 
per cent. 

The board of directors declared 
the regular dividend of $1.25 per 


| Share on the company’s $5 con- 


| vertible preferred stock, payable 
| Sept. 15. At the same time, a 


dividend of 50 cents per share, | 


payable Sept. 15, was declared on 
the common stock. 














traded 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Aug. 13 (3 p.m.).—Featured by activity in Stude- 

baker and General Motors, 
in larger quantities today and prices tended 
higher. The tire and rubber shares also were well bought 
and higher led by U. S. Rubber. Studebaker came to the 
front as one of the most active stocks on the big board. 


automotive shares were 








Cord Directors Will Meet 


Aug. 20 to 


Form Policies 


CHICAGO. — Cord Corp.’s new} marked the end of Cord’s associ- 


board of directors will meet here 
Aug. 20 to formulate preliminary 
plans for the future of the cor- 
poration, control of which was 
transferred to banking companies 
last week when E. L. Cord sold 
his interests in the holding cor- 
poration. 

L. B. Manning, who was elected 
president of the company follow- 
ing Cord’s retirement, declared 
no statement of policy could be 
made until after the meeting 
“because future policies have not 
been determined.” 

Sale of his holdings to the 
banking firms of Emanuel & Co., 
Schroeder, Rockefeller & Co., and 
L. B. Manning and associates, 


Loss of $147,774 





Reported by Reo) 


LANSING.—The Reo Motor Car 
Co. and its subsidiaries report a 
net loss of $147,774 against a net 
profit of $113,000, or less than one 
cent a share, for the June quarter 
of 1936. 

For the six months of 1937, net 
loss amounted to $417,739 against 
a net loss of $195,253 for the first 
half in 1936. 





| all 


ation with automotive industry, 
which began in the 1927-1929 
boom period when he organized 
the Cord Corp. as a holding cor- 
poration for Auburn Automobile 
Co. and various aviation, ship- 
building and cab interests. 


Victor Emanuel, New York 
banker, succeeds Cord as chair- 
man of the board, with the fol- 
lowing additions to the board: 
Tom M. Girdler, board chairman 
of Republic Steel Corp.; C. Co- 
burn Darling, Gerald E. Donovan, 
Henry Lockhart jr., R. S. Pruett 
and Manning. The newcomers 
replace Cord, H. T. Ames, L. K. 
Grant and P. T. Willis. 

The corporation, which has ap- 
proximately $65,000,000 in re- 
sources, has substantial interests 
in the Aviation Corp., of which 
Manning is president; the Auburn 
Automobile Co., the New York 
Shipbuilding Co. the Checker 
Cab Co. and the Lycoming Mfg. 
Co. 

ARDMORE, Pa.—The Autocar Co. | 
reports for the first six months of| 
1937 a net profit of $288,880, after | 
charges and taxes but before 
making provision for federal undis-| 
tributed profits tax. The net profit 
on a comparable basis for the same} 


| period of 1936 was $37,089. 
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Allis Chalmness Mfg. 
American C. &. F. 
American Chain 
Auburn Auto 
Bendix Aviation 
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Borg-Warner 

Briggs Mfg. 
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Reorganizing Plan 
Of Pierce Given 
To Stockholders 


(Continued Ssh Page 1) 


of new stock for each two shares 
of outstanding preferred stock, 
and one share of new stock for 
each five shares of outstanding 
common stock of the present cor- 
poration. 


The new corporation will have 
no mortgage indebtedness or pre- 
ferred stock outstanding; the 
capitalization to consist solely of 
one class of capital stock, of 
which 2,000,000 shares will be au- 
thorized. It is contemplated that 
a total of 1,300,000 shares will be 
offered to the public by the un- 
derwriters at $10 per share, and 
that about 200,000 shares will be 
issued for the assets of the pres- 
ent corporation. A part of the lat- 
ter shares will go to the stock- 
holders of the present corpora- 
tion and a part to banks for can- 
cellation of mortgage notes held 
by them in the present amount of 
$1,250,000. 


In aadition, warrants to pur- 
chase a total of 101,000 shares at 
$10.00 per share at any time up 
to Sept. 30, 1940 will be issued to 
the underwriters and others for 
services in the reorganization, 
and 100,000 shares will be reserved 
for options to certain members of 
the management and employes of 
the new corporation, of which, 
options covering 75,000 shares are 
to be exercisable on the same 
terms as the warrant, and as to 
the balance, at such prices and 
during such periods as the board 
of the new corporation may de- 
termine. 

A profit sharing plan for the 
| five-year period beginning with 
| 1938 is to be provided in con- 
|nection with profits in excess of 
$1 per share on the outstanding 
}common stock. 


| In commenting on the plan to 
|enter the medium priced field the 
| letter states: “Out of the total 
| passenger car registration during 
|}recent years, the percentage rep- 
|resented by cars in the medium 
| priced field has shown a contin- 
uous and pronounced increase. 
Production of Pierce-Arrows in 
'this field, together with the high 
| priced Pierce-Arrow and trailer 
|line, would bring fine Pierce-Ar- 
row performance and workman- 
ship within the reach of a much 
| larger number of prospective cus- 
|/tomers. Your board believes that 
the name ‘Pierce-Arrow’ is so 
|thoroughly established as typify- 
|ing the very highest quality in 
|automobiles that a Pierce-Arrow 
|car in the medium priced field 
will promptly meet with great 
popular acceptance, and that con- 
|/summation of the plan will make 
| possible the profitable operation 
of your corporation’s plant.” 


| Auburn Reports Net Loss 
Of $322,584 for Quarter 


CHICAGO.—Report of Auburn 
Automobile Co. and subsidiaries 
for quarter ended May 31, 1937, 
reveals consolidated net loss of 
| $322,584 after depreciation, in- 
terest, taxes, minority interest and 
other deductions. This compares 
with net loss of $392,584 in pre- 
| ceding quarter and net loss of 
| $145,724 in May quarter of 1936. 


For six months ended May 31, 
last, indicated net loss, as com- 
piled from company’s quarterly 
| reports, was $715,168 after charges 
|and taxes, comparing with net 
| loss of $849,288 for the six months 
| ended sessed 31, 1936. 








alien ‘Sales Up 


NEW YORK.—Foreign consump- 
tion of leaded motor fuel is rising, 
according to a report made public 
by J. Coard Taylor, vice-president 
of the Ethyl Gasoline Corp. The 
1937 trend is sharply upward both 
in Europe and the British Empire. 





Sparks By 
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| Arrow has long needed something the pioneer days. The George N.| ward, oh time in thy flight—make 
|like this to gain a semblance of | Pierce Co. of Buffalo had been a| me a boy again, just for tonight.” 
mass production, the market for | leader in the bicycle industry and 


Chris 
Sinsabaugh 


(Continued from Page 21) 


groaned as he went back 
everyday life, with the thought 
that there comes another year. 

* * # 

WITH THE TRANSFER of all 
his interests in the Cord Corp. to 
the Emanuel banking interests, BE. 

L. Cord exits 


from the auto-| 


mobile industry, 
which was a 


to | accessories. Rumors of late have 


indicated that possibility. 
* 4 * 

ASSURANCE that Pierce-Arrow 
is staging a comeback for 1938 is 
had in the announcement of Pres- 
ident Arthur J. 
Chanter that 
the company is 
refinancing, with 


| the almost cer- 


stepping stone| 


for him in mak- 
ing him ruler of 
a domain which 
not only includ- 
ed automobiles 
but airplanes, 
ships and 


| $11, 


| 


| Chanter 


| 


the | 


like. The motor | 


E. L. Cord 


ing one of the leaders of the auto- 
mobile industry, he 


car made Cord, 
but after becom- | 


| 


of getting 
0,000, new 
money, for its 
war chest. So 
good are the 
prospects that 
comes 
out with a state- 
ment he is pre- 
paring to launch 


taint 


A. J. Chanter 


a new line into the bracket which | 
One- | 


now includes Packard’s 


evidently | Twenty, Buick’s 60 and 80, Ze- 


started reading “Through the | phyr, La Salle and others. Pierce- 


Looking Glass” and the conversa- | 
tion betwen the carpenter and the 
walrus, which ran something like | 
this, ““The time has come,’ the 
walrus said, ‘to talk of many| 
things; of shoes and ships and/| 
sealing wax and cabbages and 
kings,’” for after that he spread | 
himself all over the map, with his | 
finger in many pies, with auto-| 
mobiles eventually becoming a| 
side line in his operations. But | 
after having grabbed the world 
by the tail and carving a definite 
niche for himself in the industrial 
world, his appetite for power and | 
money undoubtedly became sated. | 
He’s made his mark and now he} 
is satisfied to call it a day. 


* * * 


TO ME IT always seemed that 
the careers of Cord and Paul | 
Hoffman have paralleled each 
other. Both came out of Chicago 
and both started as automobile 
salesmen. Both were about the 
same age. Hoffman, however, 
never has lost his interest in mo- 
tor cars and today he is president 
of Studebaker, an “independent” 
that came out of a receivership 
and which now is a powerful fac- 
tor in our business. Hoffman 
started selling the Halladay, in 
Chicago, while, if my memory 
serves me, Cord’s first venture 
was as a used-car salesman for 
Tom Hay, then distributor of the; 
Chandler, also in Chicago, 

Those days Cord was ambitious. 
He looked around for some place 
to go. Discovered the Auburn and 
saw possibilties in a company that 
had started in 1901 with a one- 
cylinder car selling at $2500. In 
June, 1919, the Eckharts sold out 
to Chicago banking interests, 
which gave Cord the opening he 
sought. As I recall it, he inter- 
ested the late William Wrigley, 
chewing gum magnate, who went 
to the front for him, the result 
being that, at the age of 30, he 
was put in charge of the com- 
pany. 





* * * 


THAT YEAR, 1924, Auburn 
showed a loss of $70,000, but three 
years later, under the guidance of | 
Cord, the company had made | 
more than a million and had} 
gained control of Lycoming, Due- | 
senberg and a half-dozen allied | 
and parts companies and the 
combined capitalization was $25,- 
000,000. Those of the present gen- | 
eration have no trouble recalling 
the meteoric rise after that of | 
Auburn in the automobile indus- | 
try, one of the leaders in its class 
and undoubtedly largely respon- | 
sible for the adoption of stream- | 
lining of bodies of motor cars. 

As to Auburn’s future, now that 
E. L. Cord is out, I cannot say at 
the present writing. But the new 
president, Lou Manning, who va- | 
cationed after the big deal was | 
made last Saturday, is expected 
to take it up at a meeting to be} 
held on the 20th. Somehow, I sorta | 


slook for a pulmotor job that may | 


‘ 
; 


} 
' 


go a long ways to restoring Au- 
burn to its place in the automo- 
bile picture, mebbe not as a man- 
ufacturer of motor cars, but cer- 
tainly as a maker of parts and 


| the $4000 and $5000 cars being de- 
|in that line, into the infant auto- | 


| cidedly limited. 

Plans, as I get them, call for 
Pierce-Arrow going into’ the 
shows with only the high-priced 
models, which however, have been 
redesignei and improved. The 
newcomers are being saved for 
spring introduction because of 
the necessity of spending a mil- 
lion or so on machinery and the 
like, necessary because of produc- 
|tion problems that follow the in- 
troduction of new models that 
differ greatly from the regular 
output. 

* * * 

WITH A NAME and reputation 
| such as Pierce-Arrow undoubtedly 
possesses observers feel that this 
expansion is a guaranty of a 
comeback that will warrant the 
present efforts of Art Chanter. 

As I glance through the chrono- 
logical history of the company, 
found in the last issue of the 
| Automotive Almanac, I refresh 
my memory of what happened in 





Amazing In 


evoluted, as did one or two others 


industry with the Pierce 
Motorette, copied after the 
French De Dion, practically a 
baby carriage motor-propelled. It 
was a tiny one-cylinder job list- 
ing at $850, 25 of which were built 
that first year. 

It wasn’t until 1905 that Pierce- 
Arrow really became an automo- 
bile, taking its place in the top 
bracket with a car far in ad- 
vance of its time. Since then 
Pierce-Arrow always has been in 
the quality group, at one time 
(1920) putting out a limousine 
that listed at $9050. 


* + * 


SIGNING OFF for the week, 
I’m hieing to Akron for Chevro- 
let’s fourth annual all-American 
soap box der >y in which 120 city 
champions will compete for na- 
tional and international honors 
at Derby Downs. I’m humming 
that appropriate bit from an old 


mobile 


23 


Tonight, however, means Sunday, 


| the day of days in “Boyville,” at 


what other times is known as 
Akron. For youth will hold the 
stage and we of 
the automobile 
industry will 
watch the speed 
battle, made 
possible because 
of the foresight 
of Chevrolet’s 
Marvin Coyle. 
I’m going to 
be a boy with 
the rest of the 
boys on this oc- 
casion, if they’ll 
overlook the 
locks and my _ water- 
melon front. And I’ll come home 
again believing Chevrolet is do- 
ing a wonderful job in teaching 
the kids what to do with their 
hands and brains in building and 
racing these soap box racers 
which cannot cost more than $10 
each and which must be the 
handiwork of the youngsters 


M. &. Coyle 


graying 


poem, “Backward, turn  back-| themselves. 


vention Offers You 


HEATER Hege/ 


THIS UTTERLY NEW 


New Principle Gives 
Flood of Heat—Fast 


independent of Motor 
_No Waiting for Heat 


No Hose Cutting, Leaks 
or Thermostat Troubles 


Bea 


rs Famous Seal of 


Underwriters’ Lab.,|nc. 


Saboratories 


EEXAMINATION 
Seavict 


HEATER HEATS HOT 
IN 90 SECONDS BY 
THE STOP WATCH 


Burns Gasoline |n Patented Sealed Chamber. 
—Guaranteed to Give MORE HEAT-FASTER! 


battery. An improved fan forces heat through the whole car. 
Best of all, there's no tampering with the car's cooling sys- 


ERE’S a heater 
whole heater 


so sensationally different it changes the 
market—makes selling easier, faster, 


more profitable. Because this amazing heater works a brand 
new way— gives a flood of heat while the motor is still cold 


—keeps cars cozy on coldest days! 


Perfected by famous 


Stewart-Warner engineers, this unique 


heater burns gasoline ina patented sealed chamber 


—floods cars with heat 


for ¥g of 1c an hour! And 
78 


the well-known seal of Underwriters’ Laborator- 
ies, Inc., proves its safety! No fumes can escape 


from the sealed chamber into the car—no air 


from inside the car is burned. 


A single control turns on this South Wind 
heater, adjusts heat and shuts the heater off. An 
electric igniter lights the heater—then shuts off 


automatically so there’ 


STEWART-WARNER 


oeith 


s no heavy drain on the 


Wind 


REG. U- s. PAT- OFF. 


CAR HEATER 


HEATED AIR _ 


tem, No hose cutting—no thermostat trouble 


no added loss 


of anti-freeze from unnecessary leakage or unnaturally high 
water temperatures. And no waiting for the motor to heat! 


Already thousands have discovered the delightful comfort 
of the new Stewart-Warner South Wind. Power- 
ful national advertising all through the beater 


season will tell the 


including your best prospects. 


news to millions more— 


Don't miss the 


profits we’re building for you. Mail the coupon 


now for detailed information. 


7 


@ See how gasoline — drawn into the heater by suction— 


is burned as it enters the sealed metal chamber. 


Hot 


gases—not flame—then circulate through the heat cham- 


Name 


Address 


City 


ber and out through the engine manifold. 
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STEW ART-WARNER CORPORATION 
1878 Diversey Parkway, Chicago, Illinois 


Please send me the name of the nearest jobber handling the new 
Stewart-Warner South Wind Car Heater. 


Dept. H 


State 





F E REALLY feel that it is an honor and a privilege to 

be connected with an organization which does not 
lose sight of the high ideals expected in the automobile 
industry and still never loses sight of the human relationship 
enjoyed by your dealer organization,” writes Fred C. Morri- 
son, Sec. & Treas. of Litzelman & Morrison, Inc. 

“We signed your franchise in November, 1934. In 1936, 
with an automobile which met instant public acceptance, 
we and our dealers in Marion County delivered a total of 
558 at retail as compared to 153 during the year of 1935. 
This was an increase of 265% in registrations. We have 
built our dealer organization from nothing up to a rather 
high-powered unit, for which we give no small amount of 
credit to the finest of engineering staffs and the high type 
of leadership in the executive departments of The Stude- 
baker Corporation. 

Our goal is at least 850 units in Marion County this year, 
and we assure you that with our best efforts and your con- 
tinued cooperation we expect to meet this quota.” 

If you are interested in Studebaker’s dealer-built franchise 
for your territory, write or wire 
PAUL G. HOFFMAN 


President, The Studebaker Corporation 
South Bend, Indiana 


MINIMUM OF SALES 
RESISTANCE 


P. H. Schreckengost, Pres., and Donald 
B. Brown, Sec’y , of Brown 
Schreckengost, Inc., write—‘‘As you 
know, we opened an agency about a 
year ago. We were thoroughly con 
vinced as to the quality of your prod- 
ucts. However, the way the public re 
ceived both the '36 and ‘37 series 
beyond our expectation. There is a 
minimum of sales resistance and we 
are more than satisfied with the Stude 
baker line.’ 
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“FRIENDLIEST FACTORY”’ 


‘In the six months that we have 
had the franchise it has been clearly 
demonstrated that Studebaker can 
be sold at a profit,’’ says Burton J. 
Newby of Newby Auto Sales, Inc. 
‘“‘We have sold 78 cars in that time 
and look forward toa greater business 
in the last 6 months of the year.” 


BEST AUTOMOBILE ON THE 
MARKET 


‘“‘There never was a question on my 
part about Studebaker being the best 
automobile on the market,’ reports 
Wm. C. Struit of Struit Motors, “as I 
was a salesman with the Studebaker 
distributor for several years before be 
ing in a position to take a dealership 
of my own. I am more than satisfied 
with the dealer relationship with the 
factory, and very happy with my pres 
ent have made a nice 
profit from. the beginning, 
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* 
READY PUBLIC ACCEPTANCE 


“We have found Studebaker cars 
and trucks to have a ready public 
acceptance which has enabled us to 
make a substantial net profit ever 
since we became Studebaker deal 
ers,’’ writes Louis L. Cohen, Pres. 
Louis Cohen, Ine. 


O. J. Litzelman, 
Pres., Litzelman 
& Morrison, Inc. 


NO SERVICE 
COMPLAINTS 


“‘After selling one of the most 
popular cars of one of the larg 
est producers I must say that 
have never handled a car. tha. 
receives such public accept- 
ance as Studebaker,”’ says C. A 
Whitehead, Pres. of Whitehead 
Motors, Inc. ‘‘The liberal fac- 
tory policy, and the fact that 
the new 1937 cars have practi- 
cally no service complaints, 
make the Studebaker franchise 
most desirable.” 


STUDEBAKER KEEPS ITS 
PROMISE 


The promises of The Studebaker Cor 
poration have more than been ful filled 
writes John E. Stack, Riverside {41 
Sales, Inc. *’The best part of the who! 
set-up is that a dealer is placed it 
a position to make real profit.”’ 


AMERICA'S - 
TV ya ts oe 
FACTORY 





